Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

@ Digital Marketing Report

Digital Marketing Report

Impressions Clicks Click-Through Rate

How many ads were served: Times a user clicked on an ad (Clicks/Impressions) x 100

287,549 3,008 2.24%

Your Product Breakout by Impressions CTV Completion Rate CTV Cost Per Completed View
Amazon
Premium
Video
YouTube+ . . .
Percentage of users who watched the video from start The cost of each completed video view across full-
to finish screen CTVs
Total Engagement Rate X the National Average
CTV
Video
/ (Clicks+View-throughs)/Impressions x 100* X the National Avg (.07%)
PPC
Digital
Meta Out-OfHo
me

*Note: CTR and Total Engagement Rate do not include impressions or view-throughs from CTV, YouTube, or PMax campaigns. For Tik Tok campaigns, Total Engagement Rate includes both Click Conversions and
View-throughs due to differences in Conversion tracking.
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PPC Ad Cost

Amount spent on the campaign

1,763.28

Spend Performance

Does not include management fee

Week by Week Spend Performance

Digital Marketing Report

PPC Cost-Per-Click

Cost/Clicks

0.91

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Jul 01, 2026

Jul 05, 2026

Jul 12, 2026

Jul 19, 2026
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6 Digital Marketing Report

DOONH Line Item Performance
Strategy Name DOOH Ads Served ¢
Service One Credit Union - Venue Targeting DOOH Video 36,666



e

Line Item Performance

Line Item Name

Service One Credit Union - Auto Loans/Banking
Services/Car Financing YouTube+

Service One Credit Union - Facebook/Instagram

Service One Credit Union - Personal
Finance/Banking Services Behavioral CTV

Service One Credit Union - AICTV

Service One Credit Union - Personal
Finance/Banking Services Behavioral Video

Service One Credit Union - Financial
Services/Personal Finance Amazon Video

Service One Credit Union - Financial
Services/Personal Finance Amazon CTV

Service One Credit Union - Retargeting Amazon
CTVvV

Service One Credit Union - Dynamic PPC

Service One Credit Union - Retargeting Amazon
Video

Impressions ¥

64,242

61,790

36,314

36,057

18,035

11,532

9,449

7,612

4,331

1,521

Clicks

8

714

61

41

185

170

1,930

CTR

0.01%

1.16%

0.17%

0.11%

1.03%

1.47%

0.00%

0.01%

44.56%

0.07%

X the National Avg (.07%)

0.18

16.51

2.40

1.62

14.65

21.06

0.00

0.19

636.61

0.94



Digital Marketing Report
Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Meta Post Engagements Meta Post Reactions

The total number of actions people take involving your ads (clicks The total number of people who liked, or reacted to your ad, which

on CTA, clicks to profile, site clicks, etc.) shows up in their friends news feeds

Meta Post Shares

The total number of people who shared your ad, giving your

campaign free impressions
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6 Digital Marketing Report

Grid contains more rows, but they have been clipped.
Video Creative Performance

Preview Image Creative Name Impressions Clicks ¢ CTR X the National Avg (.07%)
Service One Credit Union_16- 5,585 64 1.15% 16.37
9 SOCU-ISWO-CREDIT-BUILDER-
2026_60.mp4
Service One Credit Union_16- 4,485 44 0.98% 14.01
9 _SOCU-ISWO-AUTO-LOAN-
2026_60.mp4
o b A ) Service One Credit Union_SOCU- 988 33 3.34% 47.72
@, ISWO-BRAND-STORY-
ServiceOne 2026_60.mp4
X T |
; Federally nsured by NCUA | Equal Housing Lender | NMLS¥ 411226 ﬁ\\
Thumbnail not available Service One Credit 2,943 21 0.71% 10.19

Union 5.29.26 16-

Video Completion Performance by Line Item

25% Completed + 50% Completed 75% Completed 100% Completed

Service One Credit Union - Personal 58.79% 45.14% 37.89% 30.73%
Finance/Banking Services Behavioral
Video


https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkLzlhZWE2ODE4LWZhOWQtNDk3NS04OWQwLTkwMTJmYjRkZDIwND9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--2e63270aaac6d454e45d60c220893fa61672f9db/preview_image
https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkL2E3Y2Q5MDdiLWFiYWEtNGM5Mi1hN2UyLTM0ZThiNjZjNDM5Nj9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--7b97ddb18da755a0b27f5d7ecbba2f23410a516a/preview_image
https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkLzQ1ZWIxMzNhLWZiZmEtNDk5Mi04ZjJmLTFkOWE0ODA4NmI5MT9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--2a8b29373c297faa555d4b94c7295d6262ba1e29/preview_image

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

9 Digital Marketing Report

Connected TV (CTV) Creative Performance

Preview Image Creative Name Impressions Video Completion Rate ¢

Thumbnail not available Service One Credit Union_16-9 SOCU-ISWO- 12,268 97.78%
CREDIT-BUILDER-2026_60.mp4

Thumbnail not available Service One Credit Union_16-9 SOCU-ISWO- 30,675 97.46%
AUTO-LOAN-2026_60.mp4

Service One Credit Union_9- 13,372 97.21%
16_SOCU_ISWO_BRAND-
STORY_2026_15D.mp4

Thumbnail not available Service One Credit Union_5.29.26_16- 13,444 96.62%
9 SOCU_ISWO_MORTGAGE_2026_15D (1).mp4
[ e D 2 k‘,\ Service One Credit Union_SOCU-ISWO- 1,223 95.61%
Lo ||
] "y BRAND-STORY-2026_60.mp4
ServiceOne |

e

 FederalyIsured by NCUA | Equal Housia Lender | NS 411224

Service One Credit Union_5.29.26_SOCU- 1,389 95.39%
ISWO_MORTGAGE_2026_60(1).mp4

Connected TV (CTV) Completion Performance by Strategy

25% Completion Rate 50% Completion Rate 75% Completion Rate

Service One Credit Union - Personal 100.00% 99.39% 98.31% 97.95%
Finance/Banking Services Behavioral CTV

100% Completion Rate ¥


https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkLzhjNDBkZjI3LWYxYjItNDMwNC04NjMwLWNiZTllMDMxMTUxNj9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--361cf91be39460aacaa70c01b3a673c8c0ae48ea/preview_image
https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkLzQ1ZWIxMzNhLWZiZmEtNDk5Mi04ZjJmLTFkOWE0ODA4NmI5MT9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--2a8b29373c297faa555d4b94c7295d6262ba1e29/preview_image

Digital Marketing Report
Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

YouTube+ Creative Performance

Ad (Headline) Impressions Clicks Completion Rate Cost Per Completed View
Service One Credit Union_5.29.26_ Home 29,060 5 92.63% 0.04
Buying Made Simple
Service One Credit Union_5.29.26 It 26,433 1 98.22% 0.04
Starts With One
Service One Credit Union_5.29.26_00:16 8,748 2 97.37% 0.04

Quick Solutions for Life’s Surprises

YouTube+ Video Completion Performance by Creative

Ad (Headline) 25% Completed ¢ 50% Completed 75% Completed 100% Completed
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Amazon Premium Display Click Performance by Ad Size

Amazon Premium Video Creative Performance
Creative Name Preview Link

Service One Credit Union_9- View Preview
16_SOCU_ISWO_CREDIT-
BUILDER_2026_15D (1)

Service One Credit Union_4.15.26_9- View Preview
16_SOCU_ISWO_BRAND-
STORY_2026_15D.mp4_OLV

Service One Credit Union_5.29.26_16- View Preview
9_SOCU_ISWO_MORTGAGE_2026_15
D.mp4

Service One Credit Union_5.29.26_16- View Preview
9_SOCU_ISWO_FAST-
CASH_2026_15D.mp4

Service One Credit Union_9- View Preview
16_SOCU_ISWO_AUTO-
LOAN_2026_15D

1920x1080:1 (100%)

Impressions ¥

3,467

2,804

2,668

2,639

1,475

Clicks
28

43

33

29

38

CTR
0.81%

1.53%

1.24%

1.10%

2.58%

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Grid contains more rows, but they have been clipped.

X the National Avg (.07%)
11.54

2191

17.67

15.70

36.80


https://m.media-amazon.com/images/S/al-na-9d5791cf-3faf/228fb81d-d1e6-44d1-a549-b0bdfd0ace4f.mp4
https://m.media-amazon.com/images/S/al-na-9d5791cf-3faf/d8c9a29d-f2d4-4d8b-a2a9-c6469455ab76.mp4
https://m.media-amazon.com/images/S/al-na-9d5791cf-3faf/349f173a-69ad-413b-9049-729fb8696a91.mp4
https://m.media-amazon.com/images/S/al-na-9d5791cf-3faf/3781bba9-f078-4a99-a89c-9f9294768188.mp4
https://m.media-amazon.com/images/S/al-na-9d5791cf-3faf/4bb13f4c-dbe6-4dbe-a566-de2483932d48.mp4

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Grid contains more rows, but they have been clipped.

Amazon Premium Video Completion Performance by Creative

25% Completed 50% Completed 75% Completed 100% Completed
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Meta Creative Performance
Ad

Service One Credit Union_9-
16_SOCU_ISWO_CREDIT-
BUILDER_2026_15D (1).mp4

Service One Credit Union_9-
16_SOCU_ISWO_AUTO-
LOAN_2026_15D.mp4

Service One Credit Union_9-
16_SOCU_ISWO_AUTO-LOAN_2026_60D

Service One Credit Union_16-
9 SOCU_ISWO_MORTGAGE_2026_15D.mp4

Service One Credit Union_16-9_SOCU-ISWO-
AUTO-LOAN-2026_60 (1)

Service One Credit Union_16-9_SOCU-ISWO-
CREDIT-BUILDER-2026_60(1)

Service One Credit Union_16-
9_SOCU_ISWO_BRAND-STORY_2026_15D
(1).mp4

Impressions

30,641

15,168

6,982

3,590

936

1,063

1,366

Clicks ¢
330

197

82

42

21

12

11

CTR
1.08%

1.30%

1.17%

1.17%

2.24%

1.13%

0.81%

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Grid contains more rows, but they have been clipped.

X the National Avg (.07%)
15.39

18.55

16.78

16.71

32.05

16.13

11.50



Date range Jul 01, 2026 to Jul 31, 2026
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6 Digital Marketing Report

DOOH Creative Performance

Creative File Name Campaign Name DOOH Ads Served
16-9_SOCU-ISWO-AUTO-LOAN-2026_60(1) (1).mp4 Service One Credit Union - Venue Targeting DOOH Video 7,743
9-16_SOCU_ISWO_CREDIT-BUILDER_2026_15D (1).mp4 Service One Credit Union - Venue Targeting DOOH Video 7,148
16-9_SOCU-ISWO-CREDIT-BUILDER-2026_60.mp4 Service One Credit Union - Venue Targeting DOOH Video 6,299
16-9_SOCU_ISWO_MORTGAGE_2026_15D.mp4 Service One Credit Union - Venue Targeting DOOH Video 2,444
9-16_SOCU_ISWO_YOUNG-SAVERS_2026_15D.mp4 Service One Credit Union - Venue Targeting DOOH Video 2,339
9-16_SOCU_ISWO_HELOC_2026_15D.mp4 Service One Credit Union - Venue Targeting DOOH Video 2,083
16-9_SOCU_ISWO_FAST-CASH_2026_15D.mp4 Service One Credit Union - Venue Targeting DOOH Video 1,983
9-16_SOCU_ISWO_BRAND-STORY_2026_15D.mp4 Service One Credit Union - Venue Targeting DOOH Video 1,653
16-9_SOCU_ISWO_BRAND-STORY_2026_06D (1).mp4 Service One Credit Union - Venue Targeting DOOH Video 1,567
SOCU-ISWO_MORTGAGE_2026_60(1) (1) (1).mp4 Service One Credit Union - Venue Targeting DOOH Video 1,020

Total 36,666

DOOH Ads Served by Strategy - Please note that DOOH can be a combination of Static Display ads and Video ads. If only running one Creative Type, the pie chart will read 100%.

Video: 100%




Venue Type Performance - How many ads were served at each venue type

Health & Beauty/Gyms

Leisure/Casual Dining

Leisure/Recreational
Locations

Leisure/Sports
Entertainment

Office Buildings/Office
Buildings

Cutdoor/Urban Panels

Point of Care/Doctor's
Offices

Residential/Apartment
Buildings and...

Retaill Convenience

Stores

Retail/Fueling Stations

RetailiGrocery

Retail/Mall

157k

39

474k

29

13k

| %
=

53

191k

88

[=]

1k 2k 3k 4k 5k Gk Tk

T.43k

10k

11k 12k
DOOH Ads Served

13k

14k

15k

17k

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

18.97k

18k 19k 20k 21k 22k 23k



Date range Jul 01, 2026 to Jul 31, 2026
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DOOH Geo Performance - Top 10 Zip Codes

Zip code DOOH Ads Served ¢
42103 15,369
42240 10,649
42101 4,968
42104 3,445
42141 1,554
42276 286
42262 202
42171 140
42164 41

42127 10



Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Device Performance
Device

Device Name Description Impressions |, Clicks CTR

Connected TV An internet enabled device that provides streaming content 116,425 50 0.04%
directly on the TV, without the use of an external streaming

device.

Mobile A portable electronic device that can connect to the internet. 85,219 972 1.14%

Connected Device A Digital Out-Of-Home device such as digital billboard, 36,666 0 0.00%
outdoor signage, and other public screens.

Streaming Device A stick/dongle device that connects to a TV and provides 35,062 60 0.17%
streaming content, such as a Fire TV Stick, Roku Streaming
Stick, and Google Chromecast.

Tablet A portable personal computer with a touchscreen interface 5,507 64 1.16%
that can connect to the internet.

Desktop A personal computing device that remains stationary at one 4,158 31 0.75%
location.

Unknown 168 4 2.38%

Set Top Box A console device that connects to a TV and provides 3 0 0.00%
streaming content, such as Apple TV 4k or Amazon Fire Cube.




Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Site and App Performance

Name Impressions ¥ Clicks CTR
taiv-us.com 15,027 0 0.00%
atmosphere.com 3,401 0 0.00%
cetvnow.com 2,703 0 0.00%
western-union-us.com 2,523 0 0.00%
directv.com 1,123 0 0.00%
abcnews.com 606 3 0.50%
retailfluent.com 593 0 0.00%
screenverse.com 521 0 0.00%
pursuant-health---walmart.com 517 0 0.00%
newschannel5.com 470 0 0.00%
grocery-tv.com 443 0 0.00%
Pinterest 417 0 0.00%
nypost.com 404 5 1.24%
biblegateway.com 237 0 0.00%
screenverse---touchtunes-us.com 215 0 0.00%
usatoday.com 208 1 0.48%
huffpost.com 174 0 0.00%
BeReal. Your friends for real. 154 13 8.44%
foxnews.com 149 0 0.00%

retail-visions.com 136 0 0.00%



Amazon Inventory Source Performance

Impressions J,

27,905

1,776

311

70

53

18

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026

Clicks

171

Created On Aug 25, 2026

0.61%

0.00%

0.00%

0.00%

0.00%

5.56%
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Amazon Premium Site and App Performance

Name

Samsung TV Plus-STV (ID: bbdb37fe63084b938641ad092cb4e684)

TubiTV Fire TV (ID: 032687ceb1a8439090576d9b4d5c2d50)
twitch.tv

FireTV Channels (ID: firetv-video-news)

Paramount EyeQ

amazon.com

roku (ID: 151908)

PV Fire TV (ID: b94d934eb5984fb8b161a5d292610c87)
imdb.com

Block Blast Adventure Master (ID: com.block.juggle)
48c38e27ff914ab982373e57c4157aa3
67e0c74ccec444e99c8e00fe7d445093

Woodoku - Block Puzzle Games (ID: com.tripledot.woodoku)
978f8d21171a406e97631c41202c0dbc
af6dd00ac1bb49bda30486540ed75442

Vizio Watchfree Plus (ID: bd 3ffe4fc652462197bb866858e57315)
Tile Explorer - Triple Match (ID: com.oakever.tiletrip)

Goods Puzzle: 3D Sorting Games (ID:
sorting.games.goods.sort.triple.match3d.puzzle.stuff)

The Roku Channel (ID: b8d023537b%9c4e73a150eb75b7d1c3d9)

Roku Channel (ID: ROKU)

Impressions 4

5,202
2,305
1,776
1,620
1,109
1,041
844
840
784
625
605
471
416
356
330
326
288

255

243

201

Clicks

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

CTR
0.00%

0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.00%
0.13%
3.20%
0.00%
0.00%
1.44%
0.00%
0.00%
0.00%
1.74%

1.57%

0.00%

0.00%



Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

YouTube+ Placement Performance

YouTube Channe_: 27 83%

YouTube TV: 70.82%

Top 10 YouTube Channel Performance

Placement Display Name Impressions ¥ Clicks CTR
GFAM 760 0 0.00%
CaseOh 459 0 0.00%
ABC News 427 0 0.00%
Midwest Safety 425 0 0.00%
Joe Bart Games 345 0 0.00%
GLIV 296 0 0.00%
Fox News 275 0 0.00%
CoryxKenshin 183 0 0.00%
48 Hours 178 0 0.00%

Joe Bartolozzi 173 0 0.00%



Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026
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Top 10 YouTube TV Channel Performance

Placement Display Name Impressions
(YouTube TV) FOX News 8,236
(YouTube TV) MSNOW 1,836
(YouTube TV) ESPN 1,039
(YouTube TV) CNN 967
(YouTube TV) Hallmark TV 530
(YouTube TV) FOX Business 520
(YouTube TV) Investigation Discovery 494
(YouTube TV) TV Land 351
(YouTube TV) FOX Weather 351

(YouTube TV) GREAT 285



Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Social Placement Performance

Impressions | Clicks CTR
42,099 482 1.14%
13,857 97 0.70%

1,546 16 1.03%
1,233 9 0.73%
1,109 32 2.89%
925 30 3.24%
438 5 1.14%
258 26 10.08%
250 17 6.80%

39 0 0.00%




Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Social Placement Performance by Impressions Facebook News Feed Performance

Impressions Clicks CTR

Audience Network Performance

Facebook : 59.25k (100.00%)

Impressions Clicks CTR

Instagram Performance

Impressions Clicks CTR

Instagram : 2.02k (3.41%)

Audience Network : 508 (0.86%)
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Publisher Image

Top CTV Publishers

Publisher Name

Telly - The Truly Smart TV

Vizio - Vizio WatchFree+

DirecTV

SAMSUNG TV PLUS

WDRB+

Frndly TV

Impressions

10,011

5,333

4,002

1,243

1,038

966

Completion Rate

99.36%

98.10%

99.17%

99.54%

100.00%

99.14%


https://play-lh.googleusercontent.com/PmXAzW_lum46xoqoa_Cmi11iDMD0PagZk8T0V1WO6NVw40LMAnTa5rs2B4uHUuPytsw
https://play-lh.googleusercontent.com/r3AySEc7JSRmYSZ1oxG6M8jHbB-iWQwkD6rFbo45kXtnoT4lrXAmpVydwYpEwY8qsYs
https://play-lh.googleusercontent.com/OeeL1D_m19xsMRQdhjYaetJukmAUpqRrUW-DKq8Htg2usZ3Oplam7t1tPDXhbVP-ww
https://play-lh.googleusercontent.com/OvmIEBM3wZWZvLgExvBO9_ooR-7o-fVz-e9_meP306wpGh_8MaIROWl_sJ3qBwYMH1NM
https://play-lh.googleusercontent.com/Ixgl9e2Bdk2UPS05Krtf3kDq1h6GBL3puRHE-FrUqadYsSH0B6Q-8ZT-0NRLrTSqnSQ
https://play-lh.googleusercontent.com/p6XxQUj6FiWhwaW8QVuqwUxV1455VJ_MiG2UgARrOM2b3BZ_jFGCkuB9qq0uYJQU

philo

TCL

CHANNEBL*

ROKU

Channel

Philo TV

TCL Channel

Pluto TV - Live TV and Movies

The Roku Channel

780

317

298

239

96.76%

98.17%

96.54%

97.09%


https://play-lh.googleusercontent.com/3ekMwlOG7ZH7OTpoZ5qMSDc7GNFART8Bzmb5xfZ6b3hUxZS3ZPDNeLHiXoAUZI72PcA
https://play-lh.googleusercontent.com/bkZUwyjYbtnsus6EgO_nGQujRvN0iBhMis2MawXeW21ZAGxsb426GtZ-qHQCODn2bA4=w600-h300-pc0xffffff-pd
https://play-lh.googleusercontent.com/O6MtMEvYNmr-I_cntqWT2Lq8L5Y5bG01V5udGLT8-8LcpNzeeOCDjgaX-mQEushfwrLjT74nVJMlmSgeIxtP
https://play-lh.googleusercontent.com/ajucj1L7HYkhsZT8eFvV9t5L63j4czOp_CRR4eqoGzFcqf11FzoZYI_dR-1HzyqdBm42

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

6 Digital Marketing Report

PPC Cost per Line Item

Ad Group Impressions Clicks CTR Cost Avg. CPC

Service One Credit Union - Dynamic PPC 4,331 1,930 44.56% 1,763.28 0.91

Cost: Amount Spent on the PPC campaign. You are charged when a Click occurs on an ad.

Avg. CPC: The amount paid for your Ads divided by your total Clicks.

Note: Costs do not include management fee



Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

6 Digital Marketing Report

PPC Creative Performance
Ad Preview Impressions Clicks ¥ CTR Cost Avg.CPC

Bank smarter with checking, savings, loans & digital banking from SOCU. 4,331 1,930 44.56% 1,763.28 0.91
Start your membership today and take the next step toward your goals.
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Top Dynamic Descriptions
Description Impressions Clicks ¥

Bank smarter with checking, savings, loans & 4,331 1,930
digital banking from SOCU.

Top Dynamic Landing Pages
Expanded Final URL

https://www.socu.com/?gad_source=1&gad_campaignid=23899736630
https://www.socu.com/online-banking?gad_source=1&gad_campaignid=23899736630

https://www.socu.com/?gad_source=1&gad_campaignid=23899736630&gbraid=0AAAABDZs-oSMXpKdbCNIé6c41-
PGUir1gS

https://www.socu.com/?gad_source=1&gad_campaignid=23899736630&gbraid=0AAAABDZs-oR2BaDT0iv35-
3FMgQsroOEg

https://www.socu.com/?gad_source=1&gad_campaignid=23899736630&gbraid=0AAAABDZs-
0QG3wBSnJ5CVEiFtBRtjNVz4

CTR
44.56%

Impressions

1,926
1,775

50

54

38

Clicks v

720

105

29

28

25

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Cost Avg. CPC

1,763.28 0.91
CTR Cost Avg.
CPC

37.38% 574.54 0.80
5.92% 145.50 1.39
58.00% 11.64 0.40
51.85% 7.72 0.28
65.79% 19.81 0.79


https://www.socu.com/?gad_source=1&gad_campaignid=23899736630
https://www.socu.com/online-banking?gad_source=1&gad_campaignid=23899736630
https://www.socu.com/?gad_source=1&gad_campaignid=23899736630&gbraid=0AAAABDZs-oSMXpKdbCNl6c41-PGUir1gS
https://www.socu.com/?gad_source=1&gad_campaignid=23899736630&gbraid=0AAAABDZs-oR2BaDT0iv35-3FMgQsroOEg
https://www.socu.com/?gad_source=1&gad_campaignid=23899736630&gbraid=0AAAABDZs-oQG3wBSnJ5CvEiFtBRtjNVz4

Digital Marketing Report
Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Top 5 Extension Performance

Extension Type Extension Impressions Clicks + CTR Cost Avg.CPC
BUSINESS_LOGO https://tpc.googlesyndication.com/si 2,198 1,009 45.91% 976.48 0.97
mgad/17399239481867362515
LEAD_FORM Service One Credit Union, It Starts 2,046 878 42.91% 797.87 0.91

With One Smart Financial Move —
Let’s Build Your Future Together.,
Start With One Today

Because a single ad can display multiple extensions at the same time, this data overlaps. As a result, the combined metrics (Impressions, Clicks, CTR, Cost, & Avg. CPC) for all extensions will appear much higher than

the actual overall campaign totals.

PPC Extension Type Performance

® & ® Google THE HEADER
Clickable Headline
SPONSORED | e sooy
Non-Clickable Description
BUSINESS_LOGO A45.91% Star Trek The Cruise X — Sail from Port
Canaveral | Book Now | CXTENSIONS
MAIN AD BLOCK - i REVIEW / RATING

March 8-15, 2026. Sail with cast & crew, enjoy events, ! Seller Rating Extension

0&As, and parties. B
CALLOUT EXTENSIONS
Non-clickable value highlights

4.8 Rating
- [ Freec ion | All-inclusive | p CALL EXTENSION

‘m‘ %, (800)123-4567 Clickable phone number

About The Cruise  Itinerary. SITELINK EXTENSIONS

Pricing FAQ Deep-link navigation

LEAD_FORM 42.91%
® Clickable element — drives traffic to destination URL ® Non-clickable — display / informational only Ad Extension — optional Google Ads enhancement
0% 5% 10% 15% 20% 25% 30%% 35% 40% 45% 50% 55% B0H
@cR

This report shows many times an ad was clicked that contained that extension, not how many people clicked on that specific extension itself.

Location Extensions are not currently available to be shown.



Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

6 Digital Marketing Report

Click Type Performance Device Performance

MOBILE: 63.52%
URL_CLICKS: 85.34%

TABLET:1.81%

SITELINKS: 14.61%

UNKNOWN: 0.05%

DESKTOP: 34.66%

URL Click: When users click on the final URL in an ad.

Headline Click: Clicks on the ad's main headline, which also leads users to the main landing page.

Sitelink Click: When a user clicks on one of the sitelink extensions that links then directly to a specific page on your site.

Get Location Details Click: When a user clicks in to expand the client's location in the Maps section of the search results list.

Phone Calls Click: When a user clicks to call your business (includes hang ups after the click - will be less than the completed calls reported in the
Conversion section).

Driving Directions Click: When a user clicks on the "Get Directions" link within an ad.

Location Expansion: Clicks on ads shown to users near or interested in locations similar to those targeted in the campaign.



Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Click Engagement by Age Click Engagement by Gender

18-24:1.7%

65 or more: 18.8% 25-34:751%

35-44:15.54%
MALE: 39.39%

FEMALE: 60.61%
55-64:27.94%

45-54:28.52%




Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

6 Digital Marketing Report

Grid contains more rows, but they have been clipped.

Top Search Term Performance

Search Term Ad Group Impressions Clicks ¢ CTR Cost Avg. CPC

serviceone credit union Service One Credit Union - Dynamic 1,591 940 59.08% 647.42 0.69
PPC

socu Service One Credit Union - Dynamic 252 158 62.70% 45,96 0.29
PPC

socu login Service One Credit Union - Dynamic 112 105 93.75% 6.79 0.06
PPC

service one credit union bowling Service One Credit Union - Dynamic 168 99 58.93% 121.29 1.23

green ky PPC

socu bg ky Service One Credit Union - Dynamic 93 77 82.80% 9.44 0.12
PPC

serviceone Service One Credit Union - Dynamic 159 55 34.59% 74.03 1.35
PPC

WWW SOCU com Service One Credit Union - Dynamic 114 38 33.33% 10.99 0.29
PPC

socu com login Service One Credit Union - Dynamic 58 34 58.62% 8.74 0.26
PPC

service one credit union bowling Service One Credit Union - Dynamic 70 24 34.29% 52.02 2.17

green kentucky PPC

service one credit union glasgow ky Service One Credit Union - Dynamic 92 24 26.09% 60.66 2.53
PPC

service one credit union login Service One Credit Union - Dynamic 28 23 82.14% 14.99 0.65
PPC

service credit union Service One Credit Union - Dynamic 58 19 32.76% 14.75 0.78
PPC

serviceone credit union Service One Credit Union - Dynamic 25 16 64.00% 0.84 0.05
PPC

socu com Service One Credit Union - Dynamic 19 16 84.21% 12.05 0.75
PPC

socu loginonline Service One Credit Union - Dynamic 20 14 70.00% 5.36 0.38

PPC
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6 Digital Marketing Report

Google Analytics 4 Performance

3,726 1,387 1,366 98.49% 1,256 2,125 1,261

VIEWS SESSIONS ENGAGED SESSIONS ENGAGEMENTRATE ACTIVEUSERS NEW USERS  TOTAL USERS

1.10 86:04:58

SESSIONS PERUSER TOTAL USER ENGAGEMENT

Views: The number of mobile app screens or web pages your users saw. Repeated views of a single screen or page are counted.

Sessions: The number of sessions that began on your website or application. A session is a period of time during which a user interacts with your
website or app.

Engaged Sessions: The number of sessions that lasted 10 seconds or longer, or had 1 or more conversion events or 2 or more page or screen
views.

Engagement Rate: Engaged Sessions / Total Sessions

Active Users: The number of distinct users who visited your website or application. An active user is any user who has an engaged session.
New Users: The number of new unique user IDs who interacted with your site or launched your app for the first time.

Total Users: The number of unique user IDs that triggered any events.

Sessions Per User: The average number of sessions per user.

Total User Engagement: The length of total time that your app screen was in the foreground or your web page was in focus.
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Date range Jul 01, 2026 to Jul 31, 2026

Created On Aug 25, 2026

Google Analytics 4 Performance by Day

1k
800
600
400
200
= e e e— o S O S S e e mm S s s s ._——.__—-_--—--
FFFTELF T TS FT TS FTFTEESTEFFFEFE S F S
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B Sessions Views
Google Analytics 4 Account Performance
Analytics Account Name 1 Sessions Views Total User Engagement Pages / Session Engagement rate
Total 1,387 3,726 86:04:58 2.69 98.49%

Service One CU Website PRIMARY 1,387 3,726 86:04:58 269 98.49%



referral: 1.01k (72.53%)

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Google Analytics 4 Sessions by Medium Google Analytics 4 Page Views by Medium

referral: 2.67k (71.52%)

Others: 17 (1.23%)

email: 32 (0.86%)
(none): 364 (26.24%) (not set): 9 (0.24%)

(none): 1.02k (27.38%)

Google Analytics 4 Event Performance

Event name
Total

GA4 configuration
page_view
user_engagement
session_start
first_visit

scroll

form_submit
seg_form_submitted

form_start

Event count ¥
20,897

4,994

3,726

2,500

2,264

2,125

1,953

1,195

1,195

945



Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

@ Digital Marketing Report

Google Analytics 4 Engaged Sessions by Device Google Analytics 4 Sessions by Language

Others:051% Others: 0 44%

mobile: 81.48%
desktop: 18.01%

English: 99 56%

Google Analytics 4 Top Browser Performance

Browser Sessions ¢ Views Engaged sessions Engagement rate Total User Engagement

Total 1,387 3,726 1,366 98.49% 86:04:58
Chrome 469 1,135 465 99.15% 26:55:21
Safari 294 911 293 99.66% 23:03:09
Safari (in-app) 246 778 238 96.75% 16:11:27
Android Webview 185 494 184 99.46% 11:30:06

Edge 59 128 53 89.83% 04:57:10



Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Google Analytics 4 Page Path Performance

Page path Engaged sessions ¥

Total 2,619
/ 1,000
/pl/PersonalLoan.aspx 674
/vl/VehicleLoan.aspx 437
/apply.aspx 220
/cc/CreditCard.aspx 102
/xa/xpressApp.aspx 86
/he/HomeEquityLoan.aspx 61

/cu/ViewSubmittedLoans.aspx 39



Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

6 Digital Marketing Report

Google Analytics 4 Performance by Geo

City Region Sessions ¥ Views Engaged sessions Engagement rate Total User Engagement
Total 1,470 3,726 1,449 98.57% 86:04:58
(not set) (not set) 500 1,002 500 100.00% 07:59:22
Bowling Green Kentucky 218 737 212 97.25% 21:17:36
Indianapolis Indiana 48 158 47 97.92% 05:56:43
Louisville Kentucky 39 128 39 100.00% 05:24:05
Scottsville Kentucky 39 100 38 97.44% 05:18:54
Russellville Kentucky 32 72 32 100.00% 01:16:01
Glasgow Kentucky 24 48 20 83.33% 01:41:34
Chicago Illinois 16 32 14 87.50% 00:34:31
(not set) Kentucky 15 56 15 100.00% 00:41:16
New York New York 14 34 12 85.71% 01:05:46
Hopkinsville Kentucky 13 50 13 100.00% 01:31:27
Franklin Kentucky 7 30 7 100.00% 01:16:58
Nashville Tennessee 7 14 7 100.00% 00:16:45
Orlando Florida 7 26 7 100.00% 00:30:07

San Francisco California 7 24 7 100.00% 00:37:55
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How customers search for your business on Google

. Business Impressions Desktop Maps

@ Business Impressions Mobile Search

What actions customers take on your listing

Website Clicks

1,143

Last Month

988 155

The month before

16%

Difference Comparison

What actions customers take on your listing
500

400
300 211 258
200 ] l I -
100 . 68
0

Jun 28, 2026

B Website Clicks Business Direction Requesis

Jul 05, 2026

235 |_|Business Impressions Deskiop Search

11.3k | |Business Impressions Mobile Maps

3.2k

935

Business Direction Requests

454

The month before

347

B call Clicks

257

508

Last Month

54

Difference

134

Jul 12, 2026

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Business Impressions Desktop Search: Business

impressions on Google Search on Desktop devices

Business Impressions Mobile Search: Business
impressions on Google Search on Mobile devices.

Business Impressions Maps Desktop: Business
impressions on Google Maps on Desktop devices

Business Impressions Mobile Maps: Business
impressions on Google Maps on Mobile devices

12%

Comparison

342

249

Call Clicks

1,553

Last Month

1,239 314

The month before

25%

Difference Comparison

33z
291

240

112

Jul 19, 2026 Jul 26, 2026
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All available products in our toolbox.

Social Mirror

Performance
Max

Mobile
Conquesting

AL

Digital
Out-Of-Home

Native Ads

_ e

Website
Connected TV Meta Visitor ID
. Amazon
Linkedin Targeting Live Chat
Online Audio Display Ads Video Ads

TikTok

V o

Google
Pay-Per-Click

Geo-Framing

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

<

Search Engine
Optimization

YouTube+

0 Your account team is here to help - reach out with any questions or to explore new ideas.
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