Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Digital Marketing Report

Impressions

How many ads were served:

92,217

Your Product Breakout by Impressions

Clicks Click-Through Rate

Times a user clicked on an ad (Clicks/Impressions) x 100

122 0.13%

Total Engagement Rate X the National Average

(Clicks+View-throughs)/Impressions x 100* X the National Avg (.07 %)

Social
Mirror

*Note: CTR and Total Engagement Rate do not include impressions or view-throughs from CTV, YouTube, or PMax campaigns. For Tik Tok campaigns, Total Engagement Rate includes both Click Conversions and

View-throughs due to differences in Conversion tracking.
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Line Item Performance
Line Item Name
Advanced Dental Care - Al Social Mirror

Advanced Dental Care -
Parents/Dentist/Orthodontics Social Mirror

Advanced Dental Care - Keyword Social Mirror

Advanced Dental Care - Retargeting Social Mirror

Impressions ¥

68,604

16,865

6,365

383

Clicks

108

11

CTR

0.16%

0.07%

0.03%

0.26%

X the National Avg (.07%)

2.25

0.93

0.45

3.73



Social Mirror View-through Conversions

Times users saw an ad, did NOT click, but came to your site and visited a page

or completed an action

Social Mirror View-through Conversion Performance Breakout

Conversion Name View-through Conversions

Advanced Dental Care About Page View 4

Advanced Dental Care Contact Page View 3

Advanced Dental Care Financial Information Page 2

View

Advanced Dental Care Homepage Visits 2
1

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Social Mirror View-through Conversions by Day
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Top Social Mirror View-through Conversions by Strategy

AlZ100%
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Social Mirror Creative Performance

Preview Image

Thumbnail not available

Creative Name

Advanced Dental
Care_7.2.26_Social Mirror_ ADC
Kids Day Social.gif

Advanced Dental
Care_6.23.26_Social Mirror_It'sa
pajama party for Kids Day

Advanced Dental
Care_7.2.26_Social Mirror_Kids Day
Pajama Party

Advanced Dental
Care_6.9.26_Social Mirror_Love
your smile

Advanced Dental
Care_5.1.26_Social Mirror_Staff
Story

Impressions

29,708

29,650

29,120

1,845

1,894

Clicks ¢
70

23

23

CTR
0.24%

0.08%

0.08%

0.22%

0.11%

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

X the National Avg (.07%)
3.37

111

1.13

3.10

1.51


https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkLzk3ZjkwOGJhLTc2NTktNGI4ZS1hMjkwLWY5ZjU5YzY0N2ExZT9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--261a7fa720ea75859874d2a00527b7b6dc17f1bf/preview_image
https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkLzVmNDNhZGJhLTg2MjItNDU4NS1iMTk4LTFlZDYwODgxMzQ2Zj9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--6d0220779e3ea3734a9bf1ba74cfac270d799e6a/preview_image
https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkLzM5ZTQ3ZDMxLTc2ZTQtNGU3MS05ZjcxLTQ4MjI5MzAwODJlND9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--b3c066d080e83fe1d9b5c5371276e78915754a1f/preview_image
https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkLzE5NjNkZTFkLTc5MGItNDljNi1hNGI0LTUyOTQ5YjIzMDNhNj9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--84289b2eed8e64bb4330f7216342bec26dc72d23/preview_image
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Social Mirror Creative Al Performance

Creative Name

Advanced Dental Care_6.23.26_Social Mirror_It\'s
a pajama party for Kids Day

Advanced Dental Care_6.23.26_Social Mirror_It\'s

a pajama party for Kids Day

Advanced Dental Care_6.23.26_Social Mirror_It\'s

a pajama party for Kids Day

Advanced Dental Care_6.23.26_Social Mirror_It\'s

a pajama party for Kids Day

Advanced Dental Care_7.2.26_Social Mirror_Kids

Day Pajama Party

Advanced Dental Care_7.2.26_Social Mirror_Kids

Day Pajama Party

Advanced Dental Care_7.2.26_Social Mirror_Kids

Day Pajama Party

Advanced Dental Care_7.2.26_Social Mirror_Kids

Day Pajama Party

Advanced Dental Care_7.2.26_Social Mirror ADC
Kids Day Social.gif

Advanced Dental Care_7.2.26_Social Mirror ADC

Kids Day Social.gif

Variant Name

Variant: V_00003

Variant: Original

Variant: V_00001

Variant: V_00002

Variant: V_00014

Variant: V_00005

Variant: V_00013

Variant: V_00007

Variant: V_00005

Variant: V_00004

Creative Format Preview Link

Video Click to View

Click to View

Click to View

Click to View

Click to View

Click to View

Click to View

Click to View

Click to View

Click to View

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026

Percentage Served J,

13.45%

8.00%

6.31%

5.03%

4.48%

3.18%

2.95%

2.63%

2.63%

2.60%

Created On Aug 25, 2026

CTR

0.79%

1.01%

0.80%

1.10%

1.15%

1.36%

1.15%

0.94%

1.25%

1.13%


https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=50eb2ec0a2744514999edb77348b6499
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=49813ebd10e749f8b63e1d60c85ebf0b
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=47154bda73414304b01942e4ee0ec413
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=229e7866b03e45609fadc732971b1dbc
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=a0582b143d6b40d1aab0628d1d484017
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=33e185a321414760b7bbaa82b0d21a2d
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=413c0b8d79c4491284520290765814f1
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=b996ff6dac104f5c82747cf790ebee31
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=64897afdf3fe4fd3a5120d7872e10fb4
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=b00a76dfa3264eac9743f8652fabba71
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Social Mirror Ad Screenshots

Advanced Dental Care_7.2.26_Social Mirror_Kids Day Pajama Party



https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJPZ2lkOi8vYWQtcmVmb3JtL1NjcmVlbnNob3QvYmEzYzQ4YjEtMTFkMi00YTdiLWI3OWEtZmQ0MGI5MzQyNDdiP2V4cGlyZXNfaW4GOwBUSSIMcHVycG9zZQY7AFRJIg5wZXJtYW5lbnQGOwBUSSIPZXhwaXJlc19hdAY7AFQw--95633d19c86016362357f4665d4f45a5afed6f92/image
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BARCK+ Zip Code Performance

Zip Code

62301

61071

61021

63401

62305

61081

52632

61270

62358

52627

62321

62320

63555

63461

63440

61064

63435

62313

61277

62341

Impressions ¢

17,300
9,272
9,225
7,740
7,468
7,382
3,017
2,265
2,117
1,811
1,475
1,226
1,156
1,155

963
949
903
899
789

719

Clicks
35

10

19

CTR
0.20%

0.03%

0.08%

0.13%

0.25%

0.11%

0.17%

0.00%

0.09%

0.00%

0.47%

0.00%

0.09%

0.61%

0.00%

0.00%

0.00%

0.00%

0.00%

0.14%

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

X the National Avg (.07%)
2.89

0.46
1.08
1.85
3.63
1.55
2.37
0.00
135
0.00
6.78
0.00
1.24
8.66
0.00
0.00
0.00
0.00
0.00

1.99
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Device Name

Device Performance

Device

Desktop

Impressions

A portable electronic device that can connect to the internet.

A personal computing device that remains stationary at one
location.

A portable personal computer with a touchscreen interface that
can connect to the internet.

72,166

13,712

6,338

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Clicks CTR
115 0.16%
4 0.03%
3 0.05%



Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Digital Marketing Report
‘L

Site and App Performance

Name Impressions ¥ Clicks CTR
Weather - The Weather Channel 14,110 6 0.04%
Podcast Player 3,486 0 0.00%
zillow.com 3,452 0 0.00%
TeamReach - Your Team App 2,892 0 0.00%
MyRadar Weather Radar 2,372 1 0.04%
Podcast Player - Castbox 2,199 0 0.00%
x.com 1,833 2 0.11%
legacy.com 1,193 1 0.08%
foxnews.com 941 0 0.00%
travelbucketlist.xyz 835 0 0.00%
Viber - Safe Chats And Calls 662 0 0.00%
BeReal. Your friends for real. 602 0 0.00%
ebay.com 500 0 0.00%
wgem.com 484 1 0.21%
imdb.com 470 0 0.00%
drugs.com 375 0 0.00%
dailymail.com 371 0 0.00%
Pinger: Calling + Phone App 346 1 0.29%
Bank Robbers Vs Police Battle 340 0 0.00%

realtor.com 335 0 0.00%



Digital Marketing Report
Date range Jul 01, 2026 to Jul 31, 2026
‘L ge | J

Created On Aug 25, 2026

Google Analytics 4 Performance

2,483 1,433 /09 49.48% 1,214 1,121 1,293

VIEWS SESSIONS ENGAGED SESSIONS ENGAGEMENTRATE ACTIVEUSERS NEW USERS  TOTAL USERS

1.18 14:13:07

SESSIONS PERUSER TOTAL USER ENGAGEMENT

Views: The number of mobile app screens or web pages your users saw. Repeated views of a single screen or page are counted.

Sessions: The number of sessions that began on your website or application. A session is a period of time during which a user interacts with your
website or app.

Engaged Sessions: The number of sessions that lasted 10 seconds or longer, or had 1 or more conversion events or 2 or more page or screen
views.

Engagement Rate: Engaged Sessions / Total Sessions

Active Users: The number of distinct users who visited your website or application. An active user is any user who has an engaged session.
New Users: The number of new unique user IDs who interacted with your site or launched your app for the first time.

Total Users: The number of unique user IDs that triggered any events.

Sessions Per User: The average number of sessions per user.

Total User Engagement: The length of total time that your app screen was in the foreground or your web page was in focus.
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. 2.!/1/\/ Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Google Analytics 4 Performance by Day

150
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Google Analytics 4 Account Performance

Analytics Account Name 1 Sessions Views Total User Engagement Pages / Session Engagement rate
Total 1,433 2,483 14:13:07 1.73 49.48%
VWM / Rethink Sites 1,433 2,483 14:13:07 173 49.48%
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. 2!/11\/ Date range Jul 01, 2026 to Jul 31, 2026

Created On Aug 25, 2026

Google Analytics 4 Sessions by Medium Google Analytics 4 Page Views by Medium

referral- 262 (18.28%) organic: 1.56k (62.91%)

organic: 790 (55.13%) social: 75 (5.23%)

Others: 2 (0.14%)

referral: 303 (12.2%)

social: 96 (3.87%)

(none): 304 (21.21%)
(not set): 1 (0.04%)

(none): 521 (20.98%)

Google Analytics 4 Event Performance

Event name Event count ¥

Total 7,258
page_view 2,483
user_engagement 1,498
session_start 1,432
first_visit 1,121
scroll 693

click 31
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Google Analytics 4 Engaged Sessions by Device

mobile: 61.15%

Google Analytics 4 Top Browser Performance

Browser Sessions ¢ Views

Total 1,437 2,483
Safari 657 1,105
Chrome 624 1,117
Edge 65 142
Android Webview 52 58

Firefox 13 26

Others:1.82%

deskiop: 37.03%

English: 98 87%

Engaged sessions

713

351

280

50

15

8

Google Analytics 4 Sessions by Language

Engagement rate

49.62%

53.42%

44.87%

76.92%

28.85%

61.54%

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026

Created On Aug 25, 2026

Others: 1.13%

Total User Engagement

14:13:07
05:23:59

06:54:51
01:23:52
00:08:48

00:14:59



Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Digital Marketing Report
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Google Analytics 4 Page Path Performance

Page path Engaged sessions ¥

Total 1,532
/ 576
/contact/ 133
/about/meet-dr-hauk/ 65
/new-patients/ 57
/new-patients/financial-information/ 57
/about/ 52
/about/meet-dr-kadi-fauble/ 45
/about/meet-dr-curtis-fauble/ 43
/about/meet-dr-smith/ 43

/about/meet-dr-hovaizi/ 42
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Google Analytics 4 Performance by Geo

City

Total
Quincy
Chicago
(not set)
(not set)
St. Louis
New York
Singapore
Ashburn
(not set)
Hannibal
Boardman
Palmyra
Minneapolis
(not set)

Canton

Region

[llinois
[llinois
(not set)
lllinois
Missouri
New York
(not set)
Virginia
(not set)
Missouri
Oregon
Missouri
Minnesota
Missouri

Missouri

Sessions +

1,526
239

75
50
45
42
36
36
30
23
22
20
17

11

Views
2,483
502
114
63
110
75
49
36
30
23
42
20
28
24
26

11

Engaged sessions

802
165

40

4
35
21

11

16

12

Engagement rate

52.56%
69.04%

53.33%
8.00%
77.78%
50.00%
30.56%
0.00%
3.33%
0.00%
72.73%
5.00%
70.59%
72.73%
87.50%

50.00%

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026

Created On Aug 25, 2026

Total User Engagement

14:13:07
05:05:37

00:37:07

00:05:47

01:04:07

00:43:47

00:06:06

00:00:01

00:01:13

00:00:00

00:21:19

00:00:14

00:09:17

00:06:39

00:09:50

00:03:18
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How customers search for your business on Google

. Business Impressions Desktop Maps 40 | |Business Impressions Deskiop Search an

. Business Impressions Mobile Search 1.2k | |Business Impressions Mobile Maps 138

What actions customers take on your listing

Website Clicks Business Direction Requests

140

Last Month

246

Last Month

201 45 22%

The month before

143 3

Difference Comparison The month before Difference

What actions customers take on your listing

200
166
150
100
67
54 56
o
Jun 28, 2026 Jul 05, 2026 Jul 12, 2026
B Website Clicks Business Direction Requests B call Clicks

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Business Impressions Desktop Search: Business
impressions on Google Search on Desktop devices

Business Impressions Mobile Search: Business
impressions on Google Search on Mobile devices.

Business Impressions Maps Desktop: Business
impressions on Google Maps on Desktop devices

Business Impressions Mobile Maps: Business
impressions on Google Maps on Mobile devices

Call Clicks

704

Last Month

2%

Comparison

587 117 20%

The month before

Difference Comparison

156

56 55

- : - .

Jul 19, 2026 Jul 26, 2026
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All available products in our toolbox.

Social Mirror

Performance
Max

Mobile
Conquesting

AL

Digital
Out-Of-Home

Native Ads

_ P e

Website
Connected TV Meta Visitor ID
. Amazon
Linkedin Targeting Live Chat
Online Audio Display Ads Video Ads

TikTok

V o

Google
Pay-Per-Click

Geo-Framing

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

<

Search Engine
Optimization

YouTube+

0 Your account team is here to help - reach out with any questions or to explore new ideas.
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