Digital Marketing Report
Date range Jul 01, 2026 to Jul 31, 2026
° 2!/1/\/ ge ) J

Created On Aug 25, 2026

Digital Marketing Report

Impressions Clicks Click-Through Rate

How many ads were served: Times a user clicked on an ad (Clicks/Impressions) x 100

81,563 185 0.28%

Your Product Breakout by Impressions CTV Completion Rate CTV Cost Per Completed View

89.85%
CTV
Percentage of users who watched the video from start The cost of each completed video view across full-
to finish screen CTVs
Total Engagement Rate X the National Average
Video
(Clicks+View-throughs)/Impressions x 100* X the National Avg (.07%)
Social
Mirror

*Note: CTR and Total Engagement Rate do not include impressions or view-throughs from CTV, YouTube, or PMax campaigns. For Tik Tok campaigns, Total Engagement Rate includes both Click Conversions and
View-throughs due to differences in Conversion tracking.
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Line Item Performance
Line Item Name
Browns Furniture - Al Social Mirror

Browns Furniture - Affluent Household/Home
Furnishings/New Homeowners Video May-]ul

Browns Furniture - Al Video
Browns Furniture - Al CTV

Browns Furniture - Affluent Household/Home
Furnishings/New Homeowners CTV

Browns Furniture - Retargeting Video
Browns Furniture - Retargeting Social Mirror

Browns Furniture - Retargeting CTV

Impressions ¥

30,414

16,998

14,008
7,978

7,546

2,008
1614

997

Clicks

111

33

24

11

18

11

CTR

0.36%

0.19%

0.17%

0.14%

0.24%

0.55%

0.37%

0.00%

X the National Avg (.07%)

5.21

2.77

2.45
1.97

3.41

7.83
5.31

0.00



Social Mirror Click Conversions

Times users clicked on an ad leading to your site and visited a page or

completed an action

Social Mirror Click Conversion Performance Breakout

Conversion Name Click Conversions ¥

Browns Furniture Shelbina Phone Number Click Conversion 2
Browns Furniture Brands Page View 1
Browns Furniture Palmyra Phone Number Click Conversion 1

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Social Mirror Click Conversions by Day
1.4

1.2
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Top Social Mirror Click Conversions by Strategy
Retargeting:
25%

Al 75%
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Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Social Mirror View-through Conversions Social Mirror View-through Conversions by Day

24
2.2

Times users saw an ad, did NOT click, but came to your site and visited a page
or completed an action

Social Mirror View-through Conversion Performance Breakout

Conversion Name View-through Conversions

Browns Furniture Brands Page View

5
Browns Furniture Financing Page View 1
Browns Furniture Palmyra Phone Number Click 1 Top Social Mirror View-through Conversions by Strategy
Conversion

AlZ100%




Video View-through Conversions

Times users saw an ad, did NOT click, but came to your site and visited a page

or completed an action

Video View-through Conversion Performance Breakout
Conversion Name

Browns Furniture Brands Page View
Browns Furniture Financing Page View
Browns Furniture FAQs Page View
Browns Furniture Locations Page View

Browns Furniture Palmyra Phone Number Click
Conversion

View-through Conversions

9

Behavioral:

43.75%

—
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Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Video View-through Conversions by Day
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Top Video View-through Conversions by Strategy
Retargeting:
18.75%

Al 37.5%



CTV View-through Conversions

Times users saw an ad, did NOT click, but came to your site and visited a page

or completed an action

CTV View-through Conversion Performance Breakout
Conversion Name View-through Conversions

Browns Furniture Brands Page View 1

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

CTV View-through Conversions by Day
1.4

1.2

0.8
0.6
0.4

0.2

4
P o

Top CTV View-through Conversions by Strategy

AlZ100%
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Social Mirror Creative Performance

Preview Image

Thumbnail not available

Creative Name

Brown's Furniture_7.13.26_Social
Mirror_ THE SUMMER SWEEPOUT
SALE IS HERE!

Brown's Furniture_6.23.26_Social
Mirror_4th of July Sale

Brown's Furniture_7.6.26_Social
Mirror_Brown's Furniture 4th of
July Saleis EXTENDED!

Brown's Furniture_6.9.26 Social
Mirror_Recliner & Mattress Sell-Off

Impressions

18,780

6,170

2,098

4,980

Clicks ¢
64

22

16

15

CTR
0.34%

0.36%

0.76%

0.30%

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

X the National Avg (.07%)
4.87

5.09

10.89

4.30


https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkLzcwN2IzMzFjLWE0NjYtNGNmYi04MjlmLTk1ZjQ2YjljYjdhZD9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--51c9a5f464301b4e5d94927f21fd1539dd95b295/preview_image
https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkLzU2YmU1NmZmLWU4ZWQtNDQ5My04N2M5LTNiMTQ2ZmE2MWUwOD9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--3d6ee645b6439f0812b26dc4461500eb345166d1/preview_image
https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkLzM3Y2U0ZmQ2LTQyOWYtNDQ1Ni1hY2U1LWFkN2JjN2QyNjY5Nj9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--d5e845865724920db34348aa9c62442e39e12216/preview_image

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Digital Marketing Report
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Social Mirror Creative Al Performance

Creative Name Variant Name Creative Format Preview Link Percentage Served J, CTR

Brown\'s Furniture_6.23.26_Social Mirror_4th of Variant: V_00010 Video Click to View 5.59% 15.48%
July Sale

Brown\'s Furniture_6.9.26_Social Mirror_Recliner Variant: V_00001 Click to View 4.35% 3.62%
& Mattress Sell-Off

Brown\'s Furniture_7.13.26_Social Mirror_THE Variant: V_00006 Click to View 4.23% 2.75%
SUMMER SWEEPOUT SALE IS HERE!

Brown\'s Furniture_7.13.26_Social Mirror_THE Variant: V_00010 Click to View 3.90% 2.98%
SUMMER SWEEPOUT SALE IS HERE!

Brown\'s Furniture_7.13.26_Social Mirror_THE Variant: V_00008 Click to View 3.89% 3.23%
SUMMER SWEEPOUT SALE ISHERE!

Brown\'s Furniture_7.13.26_Social Mirror_THE Variant: V_00003 Click to View 3.58% 2.99%
SUMMER SWEEPOUT SALE ISHERE!

Brown\'s Furniture_7.13.26_Social Mirror_THE Variant: V_00013 Click to View 3.58% 2.55%
SUMMER SWEEPOUT SALE IS HERE!

Brown\'s Furniture_7.13.26_Social Mirror_THE Variant: V_00005 Click to View 3.57% 3.52%
SUMMER SWEEPOUT SALE ISHERE!

Brown\'s Furniture_7.13.26_Social Mirror_THE Variant: V_00014 Click to View 3.54% 347%
SUMMER SWEEPOUT SALE IS HERE!

Brown\'s Furniture_7.13.26_Social Mirror_THE Variant: V_00012 Click to View 3.49% 2.71%

SUMMER SWEEPOUT SALE IS HERE!



https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=46efc8651f6e4abf891297cfe9bbc4bc
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=c089f4041a1248a98196e9df742866f5
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=9c5ed73a92e04bb1b8e5e495d295bcd3
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=8f4fc32adc914568af5c18d4bca4f390
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=a05d8eb8020c4460ab80f98ffcfa874a
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=5890470503d6476d99c2f362380f2198
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=a9b88dea22584f2da7e3d1bd6b7e482a
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=b6415221529b469d80413df5c509c955
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=c74d3a993d154e049083f55ec6a3c45d
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=a76c4048aed84857921f25d20b34f203
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Social Mirror Ad Screenshots

B i Fritre7.13.:26. Sl Miror THE SUMMER SWEEPOUT SALE ' HERE



https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJPZ2lkOi8vYWQtcmVmb3JtL1NjcmVlbnNob3QvYjRjYWM5YzItOWYwMy00YWUzLThjYzgtZmVmNzQ4NjFjMjU0P2V4cGlyZXNfaW4GOwBUSSIMcHVycG9zZQY7AFRJIg5wZXJtYW5lbnQGOwBUSSIPZXhwaXJlc19hdAY7AFQw--e625ecb6de026523ef6cc8f2c78a70fed4ceb278/image

Digital Marketing Report
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Video Creative Performance

Preview Image Creative Name Impressions Clicks ¢ CTR X the National Avg (.07%)
Browns 21,733 53 0.24% 3.48
Furniture_7.13.26_SUMMER
SWEEPOUT - BF26.mp4
Browns Furniture_7.5.26_U-S-A 4th 7,670 10 0.13% 1.86
of July BF26 EXT.mp4

Thumbnail not available Browns Furniture_6.22.26_U-S-A 3,611 5 0.14% 1.98

4th of July Sale BF26.mp4

Video Completion Performance by Line Item

Line ltem Name 25% Completed ¢ 50% Completed 75% Completed 100% Completed



https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkLzAxZWYwMDMxLTVkMGQtNGRkMi04ZmVjLWJmZTc2Yzg0ZGFlOT9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--7f193c7ad3080bcfefd6f10eb8f6dd766116238e/preview_image
https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkLzIxOThiNDg2LWViZTMtNGE0OC1hNGQzLWNkYWYwYjFlMDgyOD9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--eab65cd81887d40f5d5c774b43839417b5118d69/preview_image

Digital Marketing Report
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. 2VVV Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Video Ad Screenshots

Browns Fumiture_7.31_SERTA CLOSEOUT BF26.mp4



https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJPZ2lkOi8vYWQtcmVmb3JtL1NjcmVlbnNob3QvMWExMjdjNTEtNGVlMS00ZDc3LTg1ODgtMmJjNjRiYWRjOTYwP2V4cGlyZXNfaW4GOwBUSSIMcHVycG9zZQY7AFRJIg5wZXJtYW5lbnQGOwBUSSIPZXhwaXJlc19hdAY7AFQw--57982d2e893f6cbf99d2cc3d3131014089d692a2/image

QVM/
Connected TV (CTV) Creative Performance

Preview Image Creative Name

‘i‘i“\\i‘i’e g Ly Browns Furniture_7.13.26_SUMMER
 RRBOWN? SWEEPOUT - BF26.mp4

A

Browns Furniture_7.5.26_U-S-A 4th of July BF26
EXT.mp4

Browns Furniture_7.31_ERIN b BEN NAPIER
BF26.mp4

Thumbnail not available Browns Furniture_6.22.26_U-S-A 4th of July Sale
BF26.mp4

Connected TV (CTV) Completion Performance by Strategy

Impressions

10,889

3,675

40

1,917

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Video Completion Rate ¢

99.11%

98.73%

97.50%

97.00%

100% Completion Rate


https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkLzAxZWYwMDMxLTVkMGQtNGRkMi04ZmVjLWJmZTc2Yzg0ZGFlOT9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--7f193c7ad3080bcfefd6f10eb8f6dd766116238e/preview_image
https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkLzIxOThiNDg2LWViZTMtNGE0OC1hNGQzLWNkYWYwYjFlMDgyOD9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--eab65cd81887d40f5d5c774b43839417b5118d69/preview_image
https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkLzQ0MWQ3YmRjLTM1M2ItNGJmMS04MjQ0LWRhOTU3MmZlMmEzYj9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--097ec606ecf35b75df956c74357d446614e5b0ff/preview_image
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BARCK+ Zip Code Performance

Zip Code

62301

63401

63501

65270

62305

52632

65265

52627

65240

63343

62363

62618

62324

63353

63459

63334

63456

63461

62321

63555

Impressions ¢

8,586
6,367
5,726
5,329
4,047
3,809
3,700
2,893
2,163
2,068
1,579
1,314
1,197
1,149
1,034
1,017
1,016
1,005

791

780

Clicks
13

16

18

20

13

16

11

CTR
0.15%

0.25%

0.31%

0.38%

0.32%

0.42%

0.24%

0.38%

0.18%

0.19%

0.25%

0.08%

0.00%

0.35%

0.19%

0.10%

0.39%

0.30%

0.13%

0.00%

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

X the National Avg (.07%)
2.16

3.59
449
5.36
459
6.00
3.47
5.43
2.64
2.76
3.62
1.09
0.00
4.97
2.76
1.40
5.62
426
1.81

0.00



Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Digital Marketing Report
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Device Performance

Device

Device Name Description Impressions J, Clicks CTR

Mobile A portable electronic device that can connect to the internet. 41,104 115 0.28%

Desktop A personal computing device that remains stationary at one 19,432 54 0.28%
location.

Streaming Device A stick/dongle device that connects to a TV and provides 10,986 25 0.23%
streaming content, such as a Fire TV Stick, Roku Streaming

Stick, and Google Chromecast.

Connected TV An internet enabled device that provides streaming content 5,535 4 0.07%
directly on the TV, without the use of an external streaming
device.

Tablet A portable personal computer with a touchscreen interface 4,506 16 0.36%
that can connect to the internet.




Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Digital Marketing Report
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Site and App Performance

Name Impressions ¥ Clicks CTR
Pinterest 4,550 7 0.15%
imdb.com 1,929 0 0.00%
accuweather.com 1,540 3 0.19%
Pluto TV - Live TV and Movies 1,015 0 0.00%
spacedaily.com 888 0 0.00%
aol.com 542 0 0.00%
Tubi - Movies & TV Shows 502 1 0.20%
legacy.com 471 0 0.00%
Weather - The Weather Channel 460 0 0.00%
usatoday.com 429 2 0.47%
WGEM Weather 415 0 0.00%
themirror.com 387 8 2.07%
huffpost.com 374 0 0.00%
biblegateway.com 341 0 0.00%
wgem.com 281 1 0.36%
screenrant.com 280 1 0.36%
weather.com 274 2 0.73%
jcpenney.com 272 0 0.00%
merriam-webster.com 271 0 0.00%

kindnessstorieshub.com 250 0 0.00%
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Publisher Image

RoKu

Channel

5

Publisher Name

Telly - The Truly Smart TV

The Roku Channel

Vizio - Vizio WatchFree+

DIRECTV

SAMSUNG TV PLUS

Pluto TV - Live TV and Movies

Top CTV Publishers

Impressions ¥

1,083

913

848

740

392

230

Completion Rate

99.08%

98.10%

99.70%

98.31%

101.04%

98.33%


https://play-lh.googleusercontent.com/PmXAzW_lum46xoqoa_Cmi11iDMD0PagZk8T0V1WO6NVw40LMAnTa5rs2B4uHUuPytsw
https://play-lh.googleusercontent.com/ajucj1L7HYkhsZT8eFvV9t5L63j4czOp_CRR4eqoGzFcqf11FzoZYI_dR-1HzyqdBm42
https://play-lh.googleusercontent.com/r3AySEc7JSRmYSZ1oxG6M8jHbB-iWQwkD6rFbo45kXtnoT4lrXAmpVydwYpEwY8qsYs
https://play-lh.googleusercontent.com/OeeL1D_m19xsMRQdhjYaetJukmAUpqRrUW-DKq8Htg2usZ3Oplam7t1tPDXhbVP-ww
https://play-lh.googleusercontent.com/OvmIEBM3wZWZvLgExvBO9_ooR-7o-fVz-e9_meP306wpGh_8MaIROWl_sJ3qBwYMH1NM
https://play-lh.googleusercontent.com/O6MtMEvYNmr-I_cntqWT2Lq8L5Y5bG01V5udGLT8-8LcpNzeeOCDjgaX-mQEushfwrLjT74nVJMlmSgeIxtP

Tubi - Free Movies & TV 116 100.00%

Amazon Fire TV 68 100.00%
Tubi - Movies & TV Shows 55 97.14%
LG Channel App 30 96.67%



https://play-lh.googleusercontent.com/3nVkWPn19cL1C1LZ8AXEtS8z3VxoWc4SIlIN75sc437oM_9hVL1vhKpAGdUtVIPLj9o
https://m.media-amazon.com/images/I/61L0X7gar+L.png
https://play-lh.googleusercontent.com/3nVkWPn19cL1C1LZ8AXEtS8z3VxoWc4SIlIN75sc437oM_9hVL1vhKpAGdUtVIPLj9o
https://www.lg.com/us/webos/lg-channels/assets/images/lg-channels-rounded.png
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Date range Jul 01, 2026 to Jul 31, 2026
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Created On Aug 25, 2026

Google Analytics 4 Performance

3,310 2,172 658 30.29% 2,022 1,926 2,099

VIEWS SESSIONS ENGAGED SESSIONS ENGAGEMENTRATE ACTIVEUSERS NEW USERS  TOTAL USERS

1.0/ 9:12:14

SESSIONS PERUSER TOTAL USER ENGAGEMENT

Views: The number of mobile app screens or web pages your users saw. Repeated views of a single screen or page are counted.

Sessions: The number of sessions that began on your website or application. A session is a period of time during which a user interacts with your
website or app.

Engaged Sessions: The number of sessions that lasted 10 seconds or longer, or had 1 or more conversion events or 2 or more page or screen
views.

Engagement Rate: Engaged Sessions / Total Sessions

Active Users: The number of distinct users who visited your website or application. An active user is any user who has an engaged session.
New Users: The number of new unique user IDs who interacted with your site or launched your app for the first time.

Total Users: The number of unique user IDs that triggered any events.

Sessions Per User: The average number of sessions per user.

Total User Engagement: The length of total time that your app screen was in the foreground or your web page was in focus.
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Google Analytics 4 Performance by Day
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Google Analytics 4 Account Performance

Analytics Account Name 1 Sessions
Total 2,172
VWM / Rethink Sites 2,172

0||I|.||||I|.I||II||.|
Q"P ® &

&°

's] ©
q.,g» q’@, & q’d‘&’ q?"&)
\\{b‘ \\b“ \\‘b‘ \\QH \(9, \q:“
N DA A S
Views Total User Engagement
3,310 9:12:14
3,310 09:12:14

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026
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Pages / Session Engagement rate
1.52 30.29%

1.52 30.29%
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Date range Jul 01, 2026 to Jul 31, 2026
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Created On Aug 25, 2026

Google Analytics 4 Sessions by Medium Google Analytics 4 Page Views by Medium

referral- 1.16k (53.36%)

referral: 1.19k (36.01%)
organic: 1.46k (44 23%)

Others: 1 (0.05%)

(none): 325 (14.96%) social: 1 (0.03%)

organic: 631 (29.05%)

(not set): 56 (2.58%) (not set): 97 (2.93%) (none): 556 (16.8%)

Google Analytics 4 Event Performance

Event name Event count ¥

Total 10,361
page_view 3,310
session_start 2,159
first_visit 1,926
user_engagement 1,432
scroll 1,028

click 506



Created On Aug 25, 2026

Digital Marketing Report
. 2!/1/\/ Date range Jul 01, 2026 to Jul 31, 2026

Google Analytics 4 Engaged Sessions by Device Google Analytics 4 Sessions by Language

tablet: 2.25% Others: 0.15%

mobile: 67 .87%

deskiop: 29 88%
English: 99.85%

Google Analytics 4 Top Browser Performance

Browser Sessions ¥ Views Engaged sessions Engagement rate Total User Engagement

Total 2,180 3,310 666 30.55% 9:12:14
Chrome 1,254 1,679 285 22.73% 03:50:33
Safari 630 1,189 301 47.78% 03:41:51
Android Webview 98 112 12 12.24% 00:02:33
Edge 89 179 47 52.81% 01:15:29

Safari (in-app) 39 39 0 0.00% 00:00:00



Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Digital Marketing Report
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Google Analytics 4 Page Path Performance

Page path Engaged sessions ¥

Total 1,306
/ 540
/brands/ 331
/locations/palmyra-missouri/ 197
/locations/shelbina-missouri/ 100
/locations/ 52
/fags/ 51

/financing/ 35
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Google Analytics 4 Performance by Geo

City

Total
New York
Chicago
(not set)
Quincy
(not set)
St. Louis
Hannibal
(not set)
Las Vegas Valley
Palmyra
(not set)
Boardman
Macon
(not set)

(not set)

Region

New York
Ilinois
(not set)
Ilinois
New York
Missouri
Missouri
Missouri
Nevada
Missouri
Ilinois
Oregon
Missouri
California

(not set)

Sessions v

2,239
510

216
121
71
61
57
48
44
35
31
26
24
22
19

15

Views
3,310
519
264
121
171
61
137
123
104
34
57
66
24
67
19

15

Engaged sessions

721
5

35
3
55
0
45
35
32
0
21
20
0

20

Engagement rate

32.20%
0.98%

16.20%
2.48%
77.46%
0.00%
78.95%
72.92%
72.73%
0.00%
67.74%
76.92%
0.00%
90.91%
5.26%

26.67%

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026

Created On Aug 25, 2026

Total User Engagement

9:12:14

00:02:29

00:26:37

00:00:28

00:50:48

00:00:00

00:26:05

00:45:35

00:36:34

00:00:00

00:09:40

00:18:00

00:00:21

00:23:59

00:00:07

00:00:45
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How customers search for your business on Google

. Business Impressions Desktop Maps

@ Business Impressions Mobile Search

What actions customers take on your listing

Website Clicks

338

Last Month

319 19 6%

The month before

Difference Comparison

What actions customers take on your listing
120

100
80 o5
60
40
40
20 11 16 12
o ]

Jun 28, 2026

B Website Clicks Business Direction Requesis

Jul 05, 2026

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Business Impressions Desktop Search: Business
impressions on Google Search on Desktop devices

Business Impressions Mobile Search: Business
impressions on Google Search on Mobile devices.

Business Impressions Maps Desktop: Business
impressions on Google Maps on Desktop devices

Business Impressions Mobile Maps: Business
impressions on Google Maps on Mobile devices

17 || Business Impressions Deskiop Search 137
638 | |Business Impressions Mobile Maps 77

Business Direction Requests Call Clicks

/0

Last Month

103

Last Month

54 16 30%

The month before

113 10 9%

The month before

Difference Comparison Difference Comparison

a7
78
68

17 23

Jul 12, 2026 Jul 19, 2026 Jul 26, 2026

B call Clicks
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All available products in our toolbox.

Social Mirror

Performance
Max

Mobile
Conquesting

AL

Digital
Out-Of-Home

Native Ads

_ e

Website
Connected TV Meta Visitor ID
. Amazon
Linkedin Targeting Live Chat
Online Audio Display Ads Video Ads

TikTok

V o

Google
Pay-Per-Click

Geo-Framing

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

<

Search Engine
Optimization

YouTube+

0 Your account team is here to help - reach out with any questions or to explore new ideas.
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