Digital Marketing Report

Impressions Clicks

How many ads were served: Times a user clicked on an ad

154,929 1,359

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Click-Through Rate

(Clicks/Impressions) x 100

1.05%

Your Product Breakout by Impressions CTV Completion Rate

Social
Mirror CTV
Percentage of users who watched the video from start
to finish
Meta

Display

X the National Average

X the National Avg (.07%)

CTV Cost Per Completed View

The cost of each completed video view across full-

screen CTVs

Total Engagement Rate

(Clicks+View-throughs)/Impressions x 100*

*Note: CTR and Total Engagement Rate do not include impressions or view-throughs from CTV, YouTube, or PMax campaigns. For Tik Tok campaigns, Total Engagement Rate includes both Click Conversions and

View-throughs due to differences in Conversion tracking.
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Line Item Performance

Line Item Name

Family Care Associates - Al Display

Family Care Associates - Doctors Offices/Primary
Care Visits/Healthcare Services Display

Family Care Associates - Health/Wellness
Premium Facebook

Family Care Associates - Al Social Mirror CTV

Family Care Associates - Doctors Offices/Primary
Care Visits/Healthcare Services Social Mirror CTV

Family Care Associates - Retargeting Display

Family Care Associates - Retargeting Social Mirror
CTVvV

Impressions ¥

47,983

41,186

37,215

12,302

12,198

2,745

1,300

Clicks

78

66

1,203

18

13

12

CTR

0.16%

0.16%

3.23%

0.15%

0.11%

0.44%

0.08%

X the National Avg (.07%)

2.32

2.29

46.18

2.09

1.52

6.25

1.10
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Created On Aug 25, 2026
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Display Click Conversions Display Click Conversions by Day
1.4
1.2
1
0.8
Times users clicked on an ad leading to your site and visited a page or
0.6
completed an action
0.4
Display Click Conversion Breakout 0.2
Conversion Name Click Conversions ¥+
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Family Care Associates Contact Page View 1
Y ® 0\' \Q'b \(§9 \6\ \QQ \Q \.{b \\‘? \\/'\ \.\9 \"l>' \q:b \.-'ij \‘f’\ \rlsb \rb\'
DA S A S S AR AR S N A G A A S S o

Top Display Click Conversions by Strategy

Behavioral:
100%
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Date range Jul 01, 2026 to Jul 31, 2026
OUNTAINSE Created On Aug 25, 2026

Display View-through Conversions Display View-through Conversions by Day
2.4
2.2

18
16
14

Times users saw an ad, did NOT click, but came to your site and visited a page 12

or completed an action 0.8

0.6
Display View-through Conversion Breakout 0.4

Conversion Name View-through Conversions ¥ 0.2

Family Care Associates Meet James Frommer 4 o
. & \Q'b \é(J \6\ & W \"'rb N
Page View DA U T A

Top Display View-through Conversions by Strategy

Retargeting:
75%
Behavioral:
25%




Meta Click Conversions

Times users clicked on an ad leading to your site and visited a page or

completed an action

Meta Click Conversion Performance

Conversion Name

Click Conversions

Family Care Associates Meet James Page View
Family Care Associates Pricing Page View

Family Care Associates Primary Care Fam Med Page
Family Care Associates Contact Page View

Family Care Associates Direct Primary Care Page

Family Care Associates Services Page View

9

7

5.5

45

3.5

25

15

0.5
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Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Meta Click Conversions by Day
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Top Meta Click Conversions by Strategy

Category
Targeting:
100%
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Meta Post Engagements Meta Post Reactions

The total number of actions people take involving your ads (clicks The total number of people who liked, or reacted to your ad, which

on CTA, clicks to profile, site clicks, etc.) shows up in their friends news feeds

Meta Post Shares

The total number of people who shared your ad, giving your

campaign free impressions
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U N A E Created On Aug 25, 2026

QR Code Scan Performance

Times users saw an ad on their TV screen and scanned the QR Code on their mobile device

QR Code Performance Day by Day
26
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Created On Aug 25, 2026
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Display Creative Performance

Preview Image Creative Name Impressions Clicks ¢ CTR X the National Avg (.07%)
(ﬁw Health Isn't FAMILYCARE-JUNE-320x50.gif 30,244 54 0.18% 2.55
e One-Size-Fits-All
Thumbnail not available FAMILYCARE-JUNE-300x250 (1).gif 32,801 32 0.10% 1.39
Thumbnail not available FAMILYCARE-JUNE-728x90 (1).gif 13,792 27 0.20% 2.80
Vapantum FAMILYCARE-JUNE-300x600 (1).gif 4,683 18 0.38% 5.49
Health Isn't
one-Size-
‘:jts-All )
oy, 7 il
= {,
g
Thumbnail not available FAMILYCARE-JUNE-160x600.gif 4,350 13 0.30% 4.27
Thumbnail not available FAMILYCARE-JUNE-320x480 (1).gif 495 7 1.41% 20.20
NOW ACCEPTIN(  Family Care Associates_24.04 - 2,288 3 0.13% 1.87
iy o Ao NEW PATIENTS _Quantum_Healthcare_-_May_Ads_-
_Ad_320x50.gif_321x50
NOW ACCEPTING Family Care Associates_24.04_- 1,749 1 0.06% 0.82
NEW PATIENTS _Quantum_Healthcare_-_May_Ads_-
PRIMARY CARE FOR
PAILES _Ad_300x250.gif_300x250
DUNCANSVILLE, PA
fquantum
SCHEDULE TODAY
Family Care Associates_24.04 - 197 1 0.51% 7.25
: _Quantum_Healthcare_-_May_Ads_-
NOW Ag:[:TEPTITNsﬁ _Ad_300x600.gif_300x600
SBNEDULETI]DA:‘Y‘
Thumbnail not available Family Care Associates_24.04 - 122 0 0.00% 0.00

Quantum Healthcare - May Ads -


https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkLzcwNGY1OTA5LTU0MWUtNDE5YS1iMmQ2LTk2NzYyMmZhNWE4MT9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--b83ca4bc0fb5e7bffdc83b8c41695ab30839304f/preview_image
https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkLzhkMmRmODAyLWNhZTEtNDQ4Yy04MWI5LWJhY2E5YjQ5NDRkMj9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--4bc6d81ad03e4be7c317fe020d985e9646a246ff/preview_image
https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkL2M4YTIyNTg1LWZiZDQtNDc2Ny1iMTJmLWY2NGZhYTk3YTU5OT9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--cbd9816b44ed46af1e4a2213fc44ec8b3c0da847/preview_image
https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkL2JmODQ3YWRlLTEzZmQtNDZmMC1iZGRlLTY1MWU3OTkwNzE5OD9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--eb30f9aa4601d4fed9c4cf8d14050a639a824dd1/preview_image
https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkLzQ4ZDc0NWM0LWQyNjgtNDMzZS05N2Y0LTM4ZDczYjc1ODZlMT9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--9e379db99905458c3bf3832aefa70f540117ed1d/preview_image
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Display Click Performance by Ad Size Display Conversion Performance by Ad Size

160x600: 13 (8.33%)

728x90: 27 (17.31%) 300x250:1 (20%)

321x50:3 (1.92%) 300x250: 33 (21.15%)

320x50: 2 (40%)

320x50° 54 (34.62%) 300x600:19 (12.18%)

300x600- 2 (40%)
320x480 7 (4.49%)
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Date range Jul 01, 2026 to Jul 31, 2026

MUUNTA'NS% Created On Aug 25, 2026

Social Mirror CTV Creative Performance

Preview Image Creative Name Impressions ¢ Video Completion Rate

Thumbnail not available Family Care Associates_Social Mirror CTV_Your 25,800 98.36%
Healthcare Deserves Better
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MOUNTAINSE Created On Aug 25, 2026

Meta Creative Performance

Ad Impressions Clicks ¢ CTR X the National Avg (.07%)

Family Care Associates_6.29.26_FCAReel 5 - 34,032 1,136 3.34% 47.69
Family Focused

Family Care 3,183 67 2.10% 30.07
Associates_6.29.26_FAMILYCARE-JUNE-13
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Device Performance

Device

Device Name Description Impressions J, Clicks CTR

Mobile A portable electronic device that can connect to the internet. 78,210 1,160 1.48%

Desktop A personal computing device that remains stationary at one 44,369 64 0.14%
location.

Connected TV An internet enabled device that provides streaming content 13,744 12 0.09%
directly on the TV, without the use of an external streaming
device.

Streaming Device A stick/dongle device that connects to a TV and provides 12,056 20 0.17%

streaming content, such as a Fire TV Stick, Roku Streaming

Stick, and Google Chromecast.

Tablet A portable personal computer with a touchscreen interface 5,773 85 1.47%
that can connect to the internet.

Unknown 777 50 6.44%
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MOUNTAINSE

Created On Aug 25, 2026

Site and App Performance

Name Impressions ¥ Clicks CTR
ebay.com 5,007 0 0.00%
wtaj.com 4,982 4 0.08%
aol.com 4,864 0 0.00%
imdb.com 3,075 3 0.10%
The Scoop 2,330 5 0.21%
biblegateway.com 1,629 4 0.25%
wjactv.com 1,594 1 0.06%
foxnews.com 1,504 1 0.07%
zillow.com 763 1 0.13%
usatoday.com 714 2 0.28%
Yahoo Mail - Organized Email 702 0 0.00%
jcpenney.com 636 5 0.79%
dailyamerican.com 605 4 0.66%
queensultimate.com 591 1 0.17%
realtor.com 575 3 0.52%
arcamax.com 564 2 0.35%
spotify.com 561 1 0.18%
Yahoo Mail - Organized Email 561 0 0.00%
accuweather.com 491 0 0.00%

WTAJ News 449 1 0.22%
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U N A Created On Aug 25, 2026

Social Placement Performance

Impressions | Clicks CTR
19,735 690 3.50%
11,301 123 1.09%

5513 367 6.66%
453 11 2.43%
116 6 5.17%

66 5 7.58%
26 1 3.85%
4 0 0.00%

1 0 0.00%
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Social Placement Performance by Impressions

Facebook : 31.56k (100.00%

Audience MNetwork : 27 (0.09%)

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Facebook News Feed Performance

Impressions Clicks

Audience Network Performance

Impressions Clicks CTR



Publisher Image

Publisher Name

SAMSUNG TV PLUS

Vizio - Vizio WatchFree+

DIRECTV

Telly - The Truly Smart TV

Amazon Fire TV

Tubi - Movies & TV Shows

Top CTV Publishers

Impressions ¥

3,431

2,268

1,376

1,090

994

873

Completion Rate

97.07%

98.49%

99.22%

99.22%

96.02%

95.58%


https://play-lh.googleusercontent.com/OvmIEBM3wZWZvLgExvBO9_ooR-7o-fVz-e9_meP306wpGh_8MaIROWl_sJ3qBwYMH1NM
https://play-lh.googleusercontent.com/r3AySEc7JSRmYSZ1oxG6M8jHbB-iWQwkD6rFbo45kXtnoT4lrXAmpVydwYpEwY8qsYs
https://play-lh.googleusercontent.com/OeeL1D_m19xsMRQdhjYaetJukmAUpqRrUW-DKq8Htg2usZ3Oplam7t1tPDXhbVP-ww
https://play-lh.googleusercontent.com/PmXAzW_lum46xoqoa_Cmi11iDMD0PagZk8T0V1WO6NVw40LMAnTa5rs2B4uHUuPytsw
https://m.media-amazon.com/images/I/61L0X7gar+L.png
https://play-lh.googleusercontent.com/3nVkWPn19cL1C1LZ8AXEtS8z3VxoWc4SIlIN75sc437oM_9hVL1vhKpAGdUtVIPLj9o

RoKuU

Channel

Spalliank, U Lifetime Meixd

tv

The Roku Channel

Tubi - Free Movies & TV

Frndly TV

Pluto TV - Live TV and Movies

399

285

252

196

97.93%

99.04%

100.00%

88.92%


https://play-lh.googleusercontent.com/ajucj1L7HYkhsZT8eFvV9t5L63j4czOp_CRR4eqoGzFcqf11FzoZYI_dR-1HzyqdBm42
https://play-lh.googleusercontent.com/3nVkWPn19cL1C1LZ8AXEtS8z3VxoWc4SIlIN75sc437oM_9hVL1vhKpAGdUtVIPLj9o
https://play-lh.googleusercontent.com/p6XxQUj6FiWhwaW8QVuqwUxV1455VJ_MiG2UgARrOM2b3BZ_jFGCkuB9qq0uYJQU
https://play-lh.googleusercontent.com/O6MtMEvYNmr-I_cntqWT2Lq8L5Y5bG01V5udGLT8-8LcpNzeeOCDjgaX-mQEushfwrLjT74nVJMlmSgeIxtP

Mobile
Conquesting

Social Mirror

AL

Performance Digital
Max Out-Of-Home
L X X ]
Native Ads

B o

Connected TV Meta
. Amazon
Linkedin Targeting

Online Audio Display Ads

(=50 )

Website
Visitor ID

Live Chat

oo &

Video Ads

Digital Marketing Report

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

<

Search Engine

TikTok Optimization

V o

Google

Pay-Per-Click YouTube+

Geo-Framing

0 Your account team is here to help - reach out with any questions or to explore new ideas.
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