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Digital Marketing Report

Impressions Clicks Click-Through Rate

How many ads were served: Times a user clicked on an ad (Clicks/Impressions) x 100

373,859 928 0.25%

Your Product Breakout by Impressions Total Engagement Rate X the National Average

(Clicks+View-throughs)/Impressions x 100* X the National Avg (.07 %)

Social
Mirror

Mobile

*Note: CTR and Total Engagement Rate do not include impressions or view-throughs from CTV, YouTube, or PMax campaigns. For Tik Tok campaigns, Total Engagement Rate includes both Click Conversions and
View-throughs due to differences in Conversion tracking.



Line Item Performance

Line Item Name

All Seasons Powersports - HHI $50K+/Tractor
Supply Co Shoppers Mobile

All Seasons Powersports - Geo-Retargeting
Mobile

All Seasons Powersports - Motorcycles/Outdoor
Enthusiasts/Off-Roading Behavioral Social Mirror

All Seasons Powersports - Al Social Mirror
All Seasons Powersports - Site Retargeting Mobile
All Seasons Powersports - Geo-Fencing Mobile

All Seasons Powersports - Retargeting Social
Mirror

Impressions ¥

120,089

80,086

76,796

56,200
25,011
13,635

2,042

Clicks

311

211

73

176

94

58

CTR

0.26%

0.26%

0.10%

0.31%

0.38%

0.43%

0.24%

X the National Avg (.07%)

3.70

3.76

1.36

4.47
5.37
6.08

3.50
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Social Mirror Click Conversions Social Mirror Click Conversions by Day

12

"

10

9

8

7

Times users clicked on an ad leading to your site and visited a page or 6

5

completed an action 4

3

Social Mirror Click Conversion Performance Breakout 2
Conversion Name Click Conversions ¥ 1
Inactive 22 0
$

Top Social Mirror Click Conversions by Strategy

AlZ100%
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Social Mirror View-through Conversions

Social Mirror View-through Conversions by Day

Times users saw an ad, did NOT click, but came to your site and visited a page
or completed an action

Social Mirror View-through Conversion Performance Breakout

Conversion Name View-through Conversions

All Seasons Powersports Homepage Visits 48

Inactive 38

All Seasons Powersports All Inventory Page 30 Top Social Mirror View-through Conversions by Strategy
All Seasons Powersports Used Inventory Page 2

Retargeting: Al:9.32%

67.8%

Behavioral:
22 88%




Mobile Conquesting Click Conversions

Times users clicked on an ad leading to your site and visited a page or

completed an action

Mobile Conquesting Click Conversion Performance Breakout
Conversion Name

All Seasons Powersports Used Inventory Page

Click Conversions ¥

1

11
11
11
11
11

09
09
09
09

Geo-Retargetin

Digital Marketing Report

Date range Jun 16, 2026 to Aug 01, 2026
Created On Aug 25, 2026

Mobile Conquesting Click Conversions by Day

Aug 01

Top Mobile Conquesting Click Conversions by Strategy

g: 100%
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Mobile Conquesting View-through Conversions

Times users saw an ad, did NOT click, but came to your site and visited a page

or completed an action

Mobile Conquesting View-through Conversion Performance Breakout
Conversion Name View-throughs ¥

All Seasons Powersports Homepage Visits 19

45

4

3.5

3

25

2

15

1

u‘--u hl
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Date range Jun 16, 2026 to Aug 01, 2026
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Mobile Conquesting View-through Conversions by Day
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Top Mobile Conquesting View-through Conversions by Strategy
Geo-Fencing:
5.26% Geo-Retargetin
g:21.05%
Categories:

73.68%




Social Mirror Creative Performance

Preview Image Creative Name

Thumbnail not available All Seasons
Powersports_SM_7.2_Ready to
Ride?

All Seasons Powersports_SM_WIN
ABOBCAT MOWER!

Thumbnail not available All Seasons
Powersports_SM_Ready to Ride?

Impressions

61,213

40,564

33,261

Clicks ¢
141

64

49

CTR
0.23%

0.16%

0.15%

Digital Marketing Report

Date range Jun 16, 2026 to Aug 01, 2026
Created On Aug 25, 2026

X the National Avg (.07%)
3.29

225

2.10


https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkLzI5NjJjNzFmLTJkMzUtNGQ2Ni1hZjgyLTVmZGI1MTI2ZTk2Zj9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--b8f12f0a023d867cebfa8807a607f16e2131b0a2/preview_image

Social Mirror Creative Al Performance

Creative Name
All Seasons Powersports_SM_7.2_Ready to Ride?

All Seasons Powersports_SM_7.2_Ready to Ride?

All Seasons Powersports_SM_7.2_Ready to Ride?

All Seasons Powersports_SM_7.2_Ready to Ride?
All Seasons Powersports_SM_7.2_Ready to Ride?
All Seasons Powersports_SM_7.2_Ready to Ride?
All Seasons Powersports_SM_7.2_Ready to Ride?
All Seasons Powersports_SM_7.2_Ready to Ride?

All Seasons Powersports_SM_7.2_Ready to Ride?

All Seasons Powersports_SM_7.2_Ready to Ride?

Variant Name

Variant: V_00012
Variant: V_00009
Variant: V_00011
Variant: Original

Variant: V_00014
Variant: V_00002
Variant: V_00008
Variant: V_00001
Variant: V_00007

Variant: V_00003

Creative Format

Photo

Photo

Photo

Photo

Photo

Photo

Photo

Photo

Photo

Photo

Preview Link

Click to View

Click to View

Click to View

Click to View

Click to View

Click to View

Click to View

Click to View

Click to View

Click to View

Digital Marketing Report

Date range Jun 16, 2026 to Aug 01, 2026

Percentage Served J,

8.40%

7.35%

6.95%

6.73%

6.57%

6.35%

6.24%

6.07%

6.00%

5.87%

Created On Aug 25, 2026

1.58%

1.49%

1.28%

1.44%

145%

1.29%

148%

1.01%

1.22%

1.02%


https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=9a9b79ca2ab94df1a6dbd0e5c7278100
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=6036dd171ac341cdb0ceaf6970398c3a
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=a82a8687e1244fc184d981eeb0397832
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=c017d1df1222419fa9f55abcb3313736
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=5a73c84a30c14322a378bd75524c34b8
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=ea42545df8ef491996bd190e3c3c55f4
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=d56dcbc2c2ad49b0b1817217fc482b50
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=114ca2db59d04170b0cfa310a33ba7e9
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=49fcfdbb4bfc453aa3568ff1fca769da
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=e513ca166cc243f8bf23747a767b6463

Digital Marketing Report

M §IJENV&FNN Date range Jun 16, 2026 to Aug 01, 2026
Created On Aug 25, 2026

Social Mirror Ad Screenshots

_ All Seasons Powersports.SH1.7.2_Ready fo Ridez



https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJPZ2lkOi8vYWQtcmVmb3JtL1NjcmVlbnNob3QvMDk5NDcyZWMtMzU5MS00MzcxLWFlZjctNDNiMGY1YWU1ZWMzP2V4cGlyZXNfaW4GOwBUSSIMcHVycG9zZQY7AFRJIg5wZXJtYW5lbnQGOwBUSSIPZXhwaXJlc19hdAY7AFQw--f9f305c31124ed66e808f24e6b456ba7ccaac898/image

Mobile Conquesting Creative Performance

Preview
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Creative Name

ALLSEASONS-July Event
(320%50).jpg

All Seasons
Powersports_ALLSEASONS-JUNE-
06 320x50.jpg

ALLSEASONS-July Event
(728x90).jpg

All Seasons
Powersports_ ALLSEASONS-JUNE-
05 728x90.jpg

ALLSEASONS-July Event
(300%x250).jpg

All Seasons
Powersports_ALLSEASONS-JUNE-
03 300x250.jpg

ALLSEASONS-July Event
(320x480).jpg

All Seasons
Powersports_ALLSEASONS-JUNE-
04 320x480.jpg

Impressions ¢

159,527

43,025

22,009

6,235

5,476

1,889

568

92

Clicks
317

126

99

49

51

22

CTR
0.20%

0.29%

0.45%

0.79%

0.93%

1.16%

1.41%

2.17%

Digital Marketing Report

Date range Jun 16, 2026 to Aug 01, 2026
Created On Aug 25, 2026

X the National Avg (.07%)
2.84

4.18

6.43

11.23

13.30

16.64

20.12

31.06
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Mobile Conquesting Click Performance by Ad Size

300x250: 73 (10.83%)

728x90: 148 (21.96%) 320x480:10 (1.48%)

320x50: 443 (65.73%)




Date range Jun 16, 2026 to Aug 01, 2026
Created On Aug 25, 2026
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Mobile Conquesting Geo-Fencing Performance

Business Name Address City State Zip Latitude Longitude Impressions ¥ Clicks CTR

1023 Depot St Parkersburg wv 26101 12,370 46 0.37%
Lowe's x3 1300 Grand Central Ave Vienna WV 26105 834 5 0.60%
Tractor Supply 100 Cherry Tree Ln Marietta OH 45750 129 1 0.78%
Rural King 180 Park Center Dr Parkersburg WV 26101 69 1 1.45%
Tractor Supply 101 Terraln Parkersburg WV 26101 66 0 0.00%
Bridgeport Equipment 15 Acme St Marietta OH 45750 66 1 1.52%
Green's Equipment 1050 Division St Parkersburg WV 26101 65 2 3.08%
Lowes 842 Pike St Marietta OH 45750 24 1 4.17%
Lowes 2 Walton Dr Parkersburg WV 26101 6 1 16.67%
WV Motor Speedway 788 Speedway Rd Mineral Wells WV 26150 5 0 0.00%
Ohio Valley Speedway 40 Wadesville Rd Washington WV 26181 1 0 0.00%



Device Name

Desktop

Device Performance

Device

Impressions

A portable electronic device that can connect to the internet.

A personal computing device that remains stationary at one
location.

A portable personal computer with a touchscreen interface that
can connect to the internet.

96,743

31,074

7221

Digital Marketing Report

Date range Jun 16, 2026 to Aug 01, 2026
Created On Aug 25, 2026

Clicks CTR
188 0.19%
61 0.20%
5 0.07%



Site and App Performance
Name

Weather - The Weather Channel
foxnews.com
aol.com

ebay.com
Pinterest
msn.com
imdb.com
huffpost.com
pinterest.com
usatoday.com
dailymail.com
cheezburger.com
wtap.com
Podcast Player
legacy.com
shopgoodwill.com
tmz.com
hollywoodpg.com
themirror.com

outdoorrevival.com

Impressions ¥

14,885
4822
3,268
2,953
2,485
2,228
1,976
1,666
1,349
1,322
1,111
1,081
1,074
1,067
1,037
1,003

869
859
744

731

Clicks

Digital Marketing Report

Date range Jun 16, 2026 to Aug 01, 2026
Created On Aug 25, 2026

CTR

0.05%

0.15%

0.00%

0.00%

0.04%

0.00%

0.05%

0.42%

0.00%

0.15%

0.09%

0.56%

0.00%

0.00%

0.00%

0.10%

0.00%

0.35%

0.27%

0.55%



Social Mirror

Performance
Max

Mobile
Conquesting

AL

Digital
Out-Of-Home

Native Ads

Connected TV

Linkedin

()

Online Audio

=
ﬂ r@ Website

Meta Visitor ID
Amazon X

Targeting Live Chat

Display Ads Video Ads

Digital Marketing Report

Date range Jun 16, 2026 to Aug 01, 2026
Created On Aug 25, 2026

<

Search Engine

TikTok Optimization

V o

Google

Pay-Per-Click YouTube+

Geo-Framing

0 Your account team is here to help - reach out with any questions or to explore new ideas.
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