D)leTie WV LeId ElilgTeMalToleladl for Collective Heads - Connoisseur (Nassau-Suffolk) WALK-FM Hd

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Digital Marketing Report

Impressions

How many ads were served:

194,287

Your Product Breakout by Impressions

Social
Mirror

Clicks Click-Through Rate

Times a user clicked on an ad (Clicks/Impressions) x 100

908 0.47%

Total Engagement Rate X the National Average

Meta

(Clicks+View-throughs)/Impressions x 100* X the National Avg (.07 %)

Mobile

*Note: CTR and Total Engagement Rate do not include impressions or view-throughs from CTV, YouTube, or PMax campaigns. For TikTok campaigns, Total Engagement Rate includes both Click Conversions and

View-throughs due to differences in Conversion tracking.



Line Item Performance

Line Item Name

Collective Heads - Nassau-Suffolk (WALK-FM) Hot
AC - Address Retargeting Mobile

Collective Heads - Nassau-Suffolk (WALK-FM) Hot
AC - Cross Platform Social Mirror

Collective Heads - Nassau-Suffolk (WALK-FM) Hot
AC - Address Targeting Mobile

Collective Heads - Nassau-Suffolk (WALK-FM) Hot
AC - Retargeting Facebook/Instagram Premium

Collective Heads - Nassau-Suffolk (WALK-FM) Hot
AC - Cross Platform Facebook/Instagram Premium

Collective Heads - Nassau-Suffolk (WALK-FM) Hot
AC - Retargeting Social Mirror

Impressions ¥

110,156

27,285

21,107

13,621

11,628

10,590

Clicks

373

43

61

104

279

48

CTR

0.34%

0.16%

0.29%

0.77%

2.40%

0.45%

X the National Avg (.07%)

4.84

2.25

4.13

10.99

34.28

6.48



Digial Marketing Report
Date range Jul 01, 2026 to Jul 31, 2026
-

YFYSTTYYNTTS Created On Aug 25, 2026

Social Mirror Click Conversions Social Mirror Click Conversions by Day

5.5

45

Times users clicked on an ad leading to your site and visited a page or

completed an action

Social Mirror Click Conversion Performance Breakout
Conversion Name Click Conversions ¥

Collective Heads - Nassau-Suffolk (WALK-FM) Hot AC - 21
Secret Contest Page View

Top Social Mirror Click Conversions by Strategy

Retargeting:
5714%

Cross
Platform:
42 86%




LOCAL mEDIA DIE

Social Mirror View-through Conversions

Times users saw an ad, did NOT click, but came to your site and visited a page

or completed an action

Social Mirror View-through Conversion Performance Breakout

Conversion Name View-through Conversions ¥

Collective Heads - Nassau-Suffolk (WALK-FM) Hot 41
AC - Secret Contest Page View

Collective Heads - Nassau-Suffolk (WALK-FM) Hot 6
AC - Events Page View

Digital Murketing Report for Collective Heads - Connoisseur (Nassau-Suffolk) WALK-FM Hd

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Social Mirror View-through Conversions by Day

5.5

45

3.5

w

25

3%}

15

=

Top Social Mirror View-through Conversions by Strategy

Retargeting:
57.45%

Cross
Platform:
42 55%




LOCAL mEDIA DIE

Mobile Conquesting Click Conversions

Times users clicked on an ad leading to your site and visited a page or

completed an action

Mobile Conquesting Click Conversion Performance Breakout

Conversion Name Click Conversions ¥

Collective Heads - Nassau-Suffolk (WALK-FM) Hot AC 297
Secret Contest Page View

D)leTie WV LeIgElilgloeMalToleladl for Collective Heads - Connoisseur (Nassau-Suffolk) WALK-FM Hd

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Mobile Conquesting Click Conversions by Day
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Top Mobile Conquesting Click Conversions by Strategy

Address
Targeting:
14.14%

Address
Retargeting:
85.86%




Digitl Marketing Report
Date range Jul 01, 2026 to Jul 31, 2026
-

YFYSTTYrEYTITTY— Y Created On Aug 25, 2026
Mobile Conquesting View-through Conversions Mobile Conquesting View-through Conversions by Day
4.5
4
35
3
25
Times users saw an ad, did NOT click, but came to your site and visited a page )
or completed an action 15
Mobile Conquesting View-through Conversion Performance Breakout 1
. 0.5
Conversion Name View-throughs ¥
. 0 = = &
Collective Heads - Nassau-Suffolk (WALK-FM) Hot AC Secret 31
i ( ) \Q/\ \ch \N"\, \'\."'b \'\?J \é\ \,\C'b \q:\« \q:b \ﬂf’ \.{'\ \,-19 \.’5y
Contest Page View ~ > A ¥ > Y N 4 > 5 4 ~ 4

Top Mobile Conquesting View-through Conversions by Strategy

Address
Targeting:
9.68%

Address
Retargeting:
90.32%




LOCAL mEDIA DIE

Meta Click Conversions

Times users clicked on an ad leading to your site and visited a page or

Meta Click Conversion Performance

Conversion Name

Walk FM Secret Contest Page View
Walk FM Recently Played Page View
Walk FM Events Page View

Walk FM News Page View

Walk FM On Air Page View

completed an action

Click Conversions 4,

15

6

Retargeting:
33.33%

D)lelice VLol ilgleMalToleladl for Collective Heads - Connoisseur (Nassau-Suffolk) WALK-FM Hd

Date range Jul 01, 2026 to Jul 31, 2026

Meta Click Conversions by Day

Top Meta Click Conversions by Strategy

Created On Aug 25, 2026

Cross
Platform:
66.67%



LOCAL mEDIA DIE

Meta View-Through Conversions

Times users saw an ad, did NOT click, but came to your site and visited a page

or completed an action

Meta View-Through Conversion Performance

Conversion Name View-Through Conversions {,

Walk FM Secret Contest Page View 42
Walk FM Recently Played Page View 40
Walk FM Homepage Visits 10
Walk FM Contests Page View 8
Walk FM Events Page View 5
Walk FM News Page View 5

16

14

12

10

g% ]

Retargeting:

36%

D)leTie WV TelgElilgTeMalToleladl for Collective Heads - Connoisseur (Nassau-Suffolk) WALK-FM Hd

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Meta View-Through Conversions by Day

Top Meta View-Through Conversions by Strategy

Cross
Platform: 64%



Digitl Marketing Report
Date range Jul 01, 2026 to Jul 31, 2026
-

YFYETIYSYTTTYSYYT Created On Aug 25, 2026

Meta Post Engagements Meta Post Reactions

The total number of actions people take involving your ads (clicks The total number of people who liked, or reacted to your ad, which

on CTA, clicks to profile, site clicks, etc.) shows up in their friends news feeds

Meta Post Shares

The total number of people who shared your ad, giving your

campaign free impressions



Social Mirror Creative Performance

Preview Image

Thumbnail not available

SECRET CONTEST

Thumbnail not available

~—N ==

IAAnM

S

Creative Name

Collective Heads - Nassau-Suffolk
(WALK-FM) Hot AC_Social

Mirror_6.10_walk-1200 x 628-Harry

Styles-animated.mp4

Collective Heads - Nassau-Suffolk
(WALK-FM) Hot AC_Social
Mirror_6.10_walk-1080x1080
animated.mp4

Collective Heads - Nassau-Suffolk
(WALK-FM) Hot AC_Social
Mirror_5.15 walk-summer-v4
1080.jpg

Collective Heads - Nassau-Suffolk
(WALK-FM) Hot AC_Social
Mirror_5.20_Harry Grey WALK
2.0.png

Collective Heads - Nassau-Suffolk
(WALK-FM) Hot AC_Social
Mirror_5.20_Harry Styles WALK
Pose.png

Impressions

20,026

17,846

Clicks ¢
48

43

D)leTice MV IelgElilgleMalToleladl for Collective Heads - Connoisseur (Nassau-Suffolk) WALK-FM Hd

CTR
0.24%

0.24%

0.00%

0.00%

0.00%

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

X the National Avg (.07%)
342

3.44

0.00

0.00

0.00


https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkL2QyN2U1OTIxLTEyNzUtNDZhMy05OWRhLWUxZDQ0ZTcyYTJjNj9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--26c338f96920fed9f8caa10db5f83fd3a917e34b/preview_image
https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkLzEzMDA0MGUwLWRjYjUtNDQ1ZC1hZjU5LTljODQ4MzZkNTgwMz9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--ec4b9b72668bce55b42ca5287123f50132f491b4/preview_image
https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkL2QwYzAxOTYzLTI4YTEtNGY0MC1iNTdmLWEwZDc5MTg3ZWI1Zj9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--4608bdd543ef4f7c99c1786f6fd5b3faa21a4a5e/preview_image

D)lelie VLol ElilgleMalToleladl for Collective Heads - Connoisseur (Nassau-Suffolk) WALK-FM Hd

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Social Mirror Creative Al Performance

Creative Name Variant Name Creative Format Preview Link Percentage Served J, CTR

Collective Heads - Nassau-Suffolk (WALK-FM)
Hot AC_Social Mirror_6.10_walk-1200 x 628-
Harry Styles-animated.mp4

Collective Heads - Nassau-Suffolk (WALK-FM)
Hot AC_Social Mirror_6.10_walk-1200 x 628-
Harry Styles-animated.mp4

Collective Heads - Nassau-Suffolk (WALK-FM)
Hot AC_Social Mirror_6.10_walk-1080x1080
animated.mp4

Collective Heads - Nassau-Suffolk (WALK-FM)
Hot AC_Social Mirror_6.10_walk-1080x1080
animated.mp4

Collective Heads - Nassau-Suffolk (WALK-FM)
Hot AC_Social Mirror_6.10_walk-1200 x 628-
Harry Styles-animated.mp4

Collective Heads - Nassau-Suffolk (WALK-FM)
Hot AC_Social Mirror_6.10_walk-1200 x 628-
Harry Styles-animated.mp4

Collective Heads - Nassau-Suffolk (WALK-FM)
Hot AC_Social Mirror_6.10_walk-1200 x 628-
Harry Styles-animated.mp4

Collective Heads - Nassau-Suffolk (WALK-FM)
Hot AC_Social Mirror_6.10_walk-1080x1080
animated.mp4

Collective Heads - Nassau-Suffolk (WALK-FM)
Hot AC_Social Mirror_6.10_walk-1080x1080
animated.mp4

Collective Heads - Nassau-Suffolk (WALK-FM)
Hot AC_Social Mirror_6.10_walk-1200 x 628-

Variant: V_00001

Variant: V_00010

Variant: V_00012

Variant: V_00005

Variant: V_00012

Variant: Original

Variant: V_00003

Variant: V_00003

Variant: V_00002

Variant: V_00006

Story

Click to View

Click to View

Click to View

Click to View

Click to View

Click to View

Click to View

Click to View

Click to View

Click to View

6.15%

4.53%

4.30%

4.19%

4.18%

3.90%

3.72%

3.71%

3.65%

3.58%

2.75%

1.19%

1.19%

1.48%

1.48%

1.03%

1.59%

1.52%

1.76%

2.25%


https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=9092cc09b2c94e7cbaf663379a5bf953
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=66433344bbdf477fb4c7b6ad67151f08
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=7a49862723d544f5bbafac1d64082f11
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=d340040a70104d3cbaecc96f16a09508
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=f6b9251aadad44f5a708fa32c1240bc3
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=3826757210e949eeaa080b5512f7a3e7
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=93a88d72bf924abb83c5095354ec44b2
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=a3327fccabb0461287364dd6acf82d35
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=d568edb38e584b53ad3ad2b066ac8c02
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=f67f5e18109a47ada3d8a5c5b7040289

Digital Murketing Report for Collective Heads - Connoisseur (Nassau-Suffolk) WALK-FM H(

I_M D Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

LOCAL MEDIA DIGITAL LAbS

Social Mirror Ad Screenshots

_ Collective Heads - Nassau-Suffolk (WALK-FM) Hot AC_Social Mirror_6.10_walk-1080x1080 animated.mp4



https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJPZ2lkOi8vYWQtcmVmb3JtL1NjcmVlbnNob3QvOWYzYWY0YmQtYzA4OC00ZDQwLThhZGQtODdlOGZlYWJiNGUxP2V4cGlyZXNfaW4GOwBUSSIMcHVycG9zZQY7AFRJIg5wZXJtYW5lbnQGOwBUSSIPZXhwaXJlc19hdAY7AFQw--b43b431d56b12fbb76e83341a3cf7a6ffe1db14a/image

Digital Marketing Report
Date range Jul 01, 2026 to Jul 31, 2026
S

Yy Created On Aug 25, 2026

Mobile Conquesting Creative Performance

Preview Creative Name Impressions ¢ Clicks CTR X the National Avg (.07%)
R T S walk-summer-v4 728x90.gif 105,886 348 0.33% 470
walk-summer-v4 300x250.gif 22,595 62 0.27% 3.92
UPGRADED
TITColggEETS
HARRY
STYLES
Madlsgl:dSet:]uare
Preview not available WALK May Video 30 secHarry 1,696 1 0.06% 0.84
Styles Meghan.mp4
walk-summer-v4 320x480.png 561 14 2.50% 35.65
walk-summer-v4 640-960.jpg 525 9 1.71% 24.49

ENTER FOR A CHANCE T0
UPGRADED
TICKETS To e

HARRY
STYLES

@ ‘SECRET CONTEST >




Digitl Marketing Report
Date range Jul 01, 2026 to Jul 31, 2026

YT : Created On Aug 25, 2026

Mobile Conquesting Click Performance by Ad Size

Others: 1 (0.23%)
300x250: 62 (14.29%)

320x480: 23 (5.3%)

728x90: 348 (80.18%)




.....................

Digital Murketing Report for Collective Heads - Connoisseur (Nassau-Suffolk) WALK-FM H

Date range Jul 01, 2026 to Jul 31, 2026

Created On Aug 25, 2026
Meta Creative Performance

Ad Impressions Clicks ¢ CTR X the National Avg (.07%)
walk-1080x1080 animated v2.mp4 11,628 279 2.40% 34.28
walk-1200 x 628-Harry Styles-animated 8,170 87 1.06% 15.21
v2.mp4
WALK May Video 37 sec Harry Styles 5,351 17 0.32%

Meghan.mp4

454

Meta Carousel Card Performance

Card Name




BARCK+ Zip Code Performance

Zip Code

11784

11779

11901

11706

11717

11772

11710

11787

11731

11790

11776

11572

11704

11010

11795

11757

11720

11738

11946

11727

Impressions ¢

5,217
3,959
2,993
2,902
2,572
2,486
1,694
1,628
1,488
1,244
1,057
1,049
979
977
778
771
690
620
576

542

Clicks

11

CTR
0.10%

0.28%

0.27%

0.17%

0.08%

0.20%

1.18%

0.12%

0.40%

0.16%

0.19%

0.76%

0.51%

0.00%

0.00%

0.00%

0.00%

0.00%

1.22%

0.18%

D)leTie WV LeIgElilgloeMalToleladl for Collective Heads - Connoisseur (Nassau-Suffolk) WALK-FM Hd

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

X the National Avg (.07%)
1.37

3.97
3.82
246
111
2.87
16.87
1.76
576
2.30
2.70
10.89
7.30
0.00
0.00
0.00
0.00
0.00
17.36

2.64



D)leTie MV TeldElilgleMalToleladl for Collective Heads - Connoisseur (Nassau-Suffolk) WALK-FM Hd

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Device Performance

Device

Device Name Description Impressions Clicks CTR

A portable electronic device that can connect to the internet. 35,601 404 1.13%

Desktop A personal computing device that remains stationary at one 22,835 23 0.10%

location.

A portable personal computer with a touchscreen interface that 4541 47 1.04%
can connect to the internet.

Unknown 47 0 0.00%




Site and App Performance
Name

msn.com

mycast.io
imdb.com
nypost.com
aol.com
foxnews.com
dailymail.com
weather.com
news12.com
wunderground.com
tmz.com
zillow.com
informingnews.com
hfboards.com

rpgsite.net

IMDb: Your guide to movies, TV shows, celebrities

siempremoda.com

slickdeals.net

AOL - News, Mail & Video

people.com

Impressions ¥
3,217
2,914
2,589
2,396
1,860
1,304
1,112

865
851
502
486
485
441
402
343
245
234
216
211

208

D]leTice MV TelgClilgTeMalToleladl for Collective Heads - Connoisseur (Nassau-Suffolk) WALK-FM Hd

Clicks

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

CTR

0.06%

0.03%

0.00%

0.21%

0.00%

0.15%

0.18%

0.46%

0.00%

0.00%

0.41%

0.00%

0.23%

0.00%

0.00%

0.00%

0.00%

3.24%

1.42%

0.48%



Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

1 MD Digtal Morketing Report (SR PR EyE
|

LOCAL MEDIA DIGITAL LAbS

Social Placement Performance

Impressions | Clicks CTR
8,769 46 0.52%
6,941 175 2.52%
3,077 74 2.40%
1,978 16 0.81%
1,827 12 0.66%
1,176 23 1.96%

478 13 2.72%
384 8 2.08%
174 12 6.90%

160 1 0.63%




Loca ThL LABS

Facebook News Feed Performance

Impressions Clicks CTR

Instagram Performance

Impressions Clicks CTR

D]lelie MV TeldElilgleMalToleladl for Collective Heads - Connoisseur (Nassau-Suffolk) WALK-FM Hd
Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Audience Network Performance

Impressions Clicks



Digital Marketing Report
Date range Jul 01, 2026 to Jul 31, 2026
S

Trm Created On Aug 25, 2026

Google Analytics 4 Performance

1,293 1,218 112 920% 989 962 1,127

VIEWS SESSIONS ENGAGED SESSIONS ENGAGEMENTRATE ACTIVEUSERS NEW USERS TOTALUSERS

1.23 1:04:05

SESSIONS PERUSER TOTAL USER ENGAGEMENT

Views: The number of mobile app screens or web pages your users saw. Repeated views of a single screen or page are counted.

Sessions: The number of sessions that began on your website or application. A session is a period of time during which a user interacts with your
website or app.

Engaged Sessions: The number of sessions that lasted 10 seconds or longer, or had 1 or more conversion events or 2 or more page or screen
views.

Engagement Rate: Engaged Sessions / Total Sessions

Active Users: The number of distinct users who visited your website or application. An active user is any user who has an engaged session.
New Users: The number of new unique user IDs who interacted with your site or launched your app for the first time.

Total Users: The number of unique user IDs that triggered any events.

Sessions Per User: The average number of sessions per user.

Total User Engagement: The length of total time that your app screen was in the foreground or your web page was in focus.



Digitl Marketing Report
Date range Jul 01, 2026 to Jul 31, 2026
-

Created On Aug 25, 2026

Google Analytics 4 Performance by Day
100
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0 A =
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B sessions Views
Google Analytics 4 Account Performance
Analytics Account Name 1 Sessions Views Total User Engagement Pages / Session Engagement rate
Total 1,218 1,293 1:04:05 1.06 9.20%

LongIsland 1,218 1,293 01:04:05 1.06 9.20%



D]lelie MV TelgElilgleMalToleladl for Collective Heads - Connoisseur (Nassau-Suffolk) WALK-FM Hd

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Google Analytics 4 Sessions by Medium Google Analytics 4 Page Views by Medium

paid: 269 (20.8%)
referral: 396 (32.49%)

paid: 238 (19.52%) organic: 34 (2.63%)

ai-assistant: 9 (0.7%)
(not set): 8 (0.62%)

referral: 397 (30.7%)

organic: 32 (2.63%) Others: 9 (0.74%)

(none): 576 (44 .55%)

(none): 544 (44 63%)

Google Analytics 4 Event Performance

Event name Event count ¥

Total 3,676
page_view 1,293
session_start 1,220
first_visit 962
user_engagement 163

scroll 38



Google Analytics 4 Engaged Sessions by Device

tablet: 8.04%

mobile: 66.96%

deskiop: 25%

Google Analytics 4 Top Browser Performance

Browser Sessions ¢ Views
Total 1,219 1,293
Chrome 707 742
Safari 210 220
Android Webview 177 196
Samsung Internet 55 65

Safari (in-app) 23 23

D]lelie MV TelgElilgleMalToleladl for Collective Heads - Connoisseur (Nassau-Suffolk) WALK-FM Hd

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Google Analytics 4 Sessions by Language

Others: 1.79%

English: 98 21%

Engaged sessions Engagement rate Total User Engagement

112 9.19% 1:04:05
67 9.48% 00:46:37
23 10.95% 00:13:08
12 6.78% 00:03:58
9 16.36% 00:00:01
0 0.00% 00:00:00



Digital Marketing Report
Date range Jul 01, 2026 to Jul 31, 2026
S

Yy Created On Aug 25, 2026

Google Analytics 4 Page Path Performance

Page path Engaged sessions ¥
Total 112

112



D)lelice WV TeIdElilgleMalToleladl for Collective Heads - Connoisseur (Nassau-Suffolk) WALK-FM Hd

Created On Aug 25, 2026

Date range Jul 01, 2026 to Jul 31, 2026

Google Analytics 4 Performance by Geo

City Region Sessions ¥ Views Engaged sessions Engagement rate Total User Engagement

Total 1,225 1,293 116 9.47% 1:04:05
New York New York 111 118 20 18.02% 00:11:23
(not set) New York 93 94 5 5.38% 00:06:03
(not set) (not set) 88 88 0 0.00% 00:00:00
(not set) (not set) 79 79 0 0.00% 00:05:25
West Babylon New York 54 73 13 24.07% 00:00:18
Las Vegas Valley Nevada 41 41 0 0.00% 00:00:00
Helsinki Uusimaa 35 35 0 0.00% 00:00:00
(not set) (not set) 33 33 0 0.00% 00:00:07
(not set) (not set) 29 29 0 0.00% 00:00:00
Commack New York 25 26 2 8.00% 00:01:50
Brentwood New York 22 26 4 18.18% 00:01:04
(not set) California 17 17 0 0.00% 00:00:00
Bay Shore New York 16 16 1 6.25% 00:01:06
Idstein Hessen 15 15 0] 0.00% 00:00:00
Coram New York 14 19 2 14.29% 00:00:22



Digital Marketing Report
Date range Jul 01, 2026 to Jul 31, 2026
S

Created On Aug 25, 2026

All available products in our toolbox.

B ST Jd O

Mobil Website . Search Engine
obile Connected TV Meta Visitor ID TikTok Optimization

Conquesting

é « [ a

Social Mirror

V o

Performance Digital ) Amazon Google _
Max Out-Of-Home Linkedin Targeting Live Chat Pay-Per-Click YouTube-+
Native Ads Online Audio Display Ads Video Ads Geo-Framing

0 Your account team is here to help - reach out with any questions or to explore new ideas.
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