Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

g 4 Digtal Marketing Report (S TT MR TAEroy

Digital Marketing Report
Impressions Your Product Breakout by Impressions

How many ads were served:
Display

17,895

Total Engagement Rate

(Clicks+View-throughs)/Impressions x 100*

Digital
Out-Of-Ho
me

*Note: CTR and Total Engagement Rate do not include impressions or view-throughs from CTV, YouTube, or PMax campaigns. For TikTok campaigns, Total Engagement Rate includes both Click Conversions and
View-throughs due to differences in Conversion tracking.



Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026
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DOOH Line Item Performance
Strategy Name DOOH Ads Served ¢
TPB Resorts - The Breakers St. Ignace - Venue Targeting DOOH Display 17,889



Boreotero

Line Item Performance

Line Item Name

TPB Resorts - The Breakers St. Ignace - Family
Travel/Family Vacation/Travel Behavioral Display

Impressions ¥

6

Clicks

0

CTR

0.00%

X the National Avg (.07%)

0.00



Borcod Digital Marketing Report [Ty
2 ety Date range Jul 01, 2026 to Jul 31, 2026
AN resort & beach bar Created On Aug 25, 2026
Display View-through Conversions Display View-through Conversions by Day
9
8
7
[
5
Times users saw an ad, did NOT click, but came to your site and visited a page 4
or completed an action 3
2
Display View-through Conversion Breakout
Conversion Name View-through Conversions 1
0
'\I;PB Resorts - The Breakers St. Ignace Homepage 62 \Q\ \db \Q<9 \Q,\ \@ \\,\ \.{b \,\6 \\‘b \(9 \'bb
isits ¥ 3 3 3 3 ¥ N 3w N o v
Top Display View-through Conversions by Strategy
Retargeting:

100%




Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

Boiscodocii Digital Marketing Report [T ey

Social Mirror View-through Conversions Social Mirror View-through Conversions by Day
81
81
81
81
8
8
Times users saw an ad, did NOT click, but came to your site and visited a page 8 .

or completed an action 8
8
Social Mirror View-through Conversion Performance Breakout 749
Conversion Name View-through Conversions 79
TPB Resorts - The Breakers St. Ignace Homepage 8 79
isi 79

Visits Jul 13

Top Social Mirror View-through Conversions by Strategy
Behavioral:

100%




Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026
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Display Creative Performance

Preview Image Creative Name Impressions Clicks ¢ CTR X the National Avg (.07%)

Thumbnail not available TPB Resorts - The Breakers St. 3 0 0.00% 0.00
Ignace_BREAKERS ST.IGNACE
300X250BIG VIEWS BETTER
VALUE.png_300x250

E* Boolh TPB Resorts - The Breakers St. 1 0 0.00% 0.00
- ST. IGNACE, MI = i Ignace_BREAKERS ST.IGNACE

320X50BIG VIEWS BETTER
VALUE.png_320x50

“ You donw't need a TPB Resorts - The Breakers St. 2 0 0.00% 0.00
Wight-iogelanay Ignace BREAKERS ST. IGNACE

300X250 no flight.png_300x250

Breateers

ST. IGNACE MI



https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkLzg5MzRiN2RlLThlOTUtNGU0MS04NzkzLWZiMTk5YmFjYTJhYj9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--d7b745c46a0cb9d549bae48cf03e846a2199e09f/preview_image
https://app.adreform.com/storage/attachments/perm/BAh7CEkiCGdpZAY6BkVUSSJHZ2lkOi8vYWQtcmVmb3JtL0FkLzdjN2RhNDUwLThhMGEtNDMwZi1hNTAxLWVkNzg0NzQ3MDNjNz9leHBpcmVzX2luBjsAVEkiDHB1cnBvc2UGOwBUSSIOcGVybWFuZW50BjsAVEkiD2V4cGlyZXNfYXQGOwBUMA==--08523d4e6de04df4bbcdcdb1bf9a83612ea70fff/preview_image

Bor ot Digtc Morketing Report [Ty
2 ety Date range Jul 01, 2026 to Jul 31, 2026
ZA NS resort & beach bar

Created On Aug 25, 2026

Display Conversion Performance by Ad Size

728x90:8 (12.9%)

300x250:24 (38.71%)

320x50: 30 (48.39%)




Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

g 4 Digtal Marketing Report [ STT ISRy

Social Mirror Creative Al Performance

Creative Name Variant Name Creative Format Preview Link Percentage Served J, CTR

Breakers Resort & Beach Bar- Saint Ignace_Social Variant: V_00012 Click to View 33.33% 0.00%
Mirror_The view.The beach.The club

Breakers Resort & Beach Bar- Saint Ignace_Social Variant: V_00010 Click to View 33.33% 0.00%
Mirror_The view.The beach.The club

Breakers Resort & Beach Bar- Saint Ignace_Social Variant: V_00008 Click to View 33.33% 0.00%
Mirror_The view.The beach.The club



https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=5ad616f38d674457a206289c17429956
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=cd26b1d601a2480295c4f14121c0519b
https://socialmirror.reporting.zone/demo/bloomberg-preview?mv-preview=&mvpi=e04f765679564259a73910441b03a11f

B 64 Digital Marketing Report
2 ety Date range Jul 01, 2026 to Jul 31, 2026
ZA S

Created On Aug 25, 2026

DOOH Creative Performance

Creative File Name Campaign Name DOOH Ads Served
The Club @ Breakers Live Music 1920x1080.png TPB Resorts - The Breakers St. Ignace - Venue Targeting DOOH 10,795
Display
The CLub @ Breakers The Best Table 1080x1920.png TPB Resorts - The Breakers St. Ignace - Venue Targeting DOOH 6,427
Display
The Club @ Breakers Locals Welcome 1400x400.png TPB Resorts - The Breakers St. Ignace - Venue Targeting DOOH 324
Display
The Club @ Breakers Lake Huron Patio 1600x900.png TPB Resorts - The Breakers St. Ignace - Venue Targeting DOOH 289
Display
The Club @ Breakers Wood Fired Pizza 1280x720.png TPB Resorts - The Breakers St. Ignace - Venue Targeting DOOH 54
Display
Total 17,889

DOOH Ads Served by Strategy - Please note that DOOH can be a combination of Static Display ads and Video ads. If only running one Creative Type, the pie chart will read 100%.

Static Display: 100%




B » :' é Digital Marketing Report
2 ety Date range Jul 01, 2026 to Jul 31, 2026
= :

Created On Aug 25, 2026

Venue Type Performance - How many ads were served at each venue type

Health & Beauty/Gyms | 11

Leisure/Casual Dining 267k
Leisure/QSR 2.82k
Qutdoor/Billboards 324
Retail'Convenience g
Stores

RetailFueling Stations 55

Retail'Grocery 11.37k

Retailhall 632

0 500 1K 1.5k 2k 25k 3k 3.5k 4K 45K 5k 5.5k 6k 6.5k Tk 7.5k 8k 8.5k - 9.5k 10k 105k 1k 115k 12k 125k 13k 135k 14k
DOOH Ads Served



Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

g 4 Digtal Marketing Report (S TT MRy

DOOH Geo Performance - Top 10 Zip Codes

Zip code DOOH Ads Served

49721 8,550
49783 4,767
49706 1,608
49740 627
49749 534
49781 507
49701 324
49791 217
49716 168

49757 96



Boreateers
e N

Device Performance

Device

Device Name Description

Connected Device

Mobile

Desktop

Digital Marketing Report R = EENTERS f: TS SR TR TR

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

A Digital Out-Of-Home device such as digital billboard,
outdoor signage, and other public screens.

A portable electronic device that can connect to the internet.

A personal computing device that remains stationary at one

location.

Impressions |, Clicks CTR
17,889 0 0.00%
4 0 0.00%
2 0 0.00%



Breaters

Site and App Performance
Name

atmosphere.com
grocery-tv.com
screenverse---keyme.com
pursuant-health---walmart.com
screenverse---touchtunes-us.com
vengo.com
screenversemedia.com

key.me

atmosphere.tv
circle-k---us.com

lamar.com

gstv.com

Impressions ¥

5,329
5,301
4,340
1,424
413
65

54

24

17

Digital Marketing Report R =T EETERS (- TS SR TR TR

Clicks

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

CTR

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%

0.00%



All available products in our toolbox.

Social Mirror

Performance
Max

Mobile
Conquesting

AL

Digital
Out-Of-Home

Native Ads

_ P e

Website
Connected TV Meta Visitor ID
. Amazon
Linkedin Targeting Live Chat
Online Audio Display Ads Video Ads

Digital Marketing Report R EEEENTERS (- TS SR TR RIS

TikTok

V o

Google
Pay-Per-Click

Geo-Framing

Date range Jul 01, 2026 to Jul 31, 2026
Created On Aug 25, 2026

<

Search Engine
Optimization

YouTube+

0 Your account team is here to help - reach out with any questions or to explore new ideas.
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